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Syllabus of the educational discipline

"International marketing in the tourism services market"

Speciality 242 “Tourism”
Educational program Tourism

Level of education third (educational-scientific)
Discipline status selective

Teaching language English

Year / semester 1 year, 2 semester

Number of ECTS credits 5

Hours

Lectures — 20 hours.

Practical studies (seminars) — 20 hours.

Independent training — 110 hours.

Form of final assessment

Final test

Department

Tel. 38(057)758-77-26 (add. 451)
http://tourism.hneu.edu.ua

Department of Tourism, Nauky Ave., Kharkiv, office 316.

Lecturer (-s)

Mariya Aldoshyna, PhD in Economics, associate professor

Lecturer’s contacts

mariyaldo.88@gmail.com

Days of the classes

According to the schedule

Consultations

According to the schedule

The aim of teaching the discipline «International marketing in the tourism services market»
is forming the system of theoretical knowledge, competencies, applied skills and expertise, necessary
for running marketing activity in tourism industry.

Prerequisites for learning

Management and marketing of tourism, Marketing communications in tourism,
Research of the world and regional tourist markets, Cross-cultural communications

Content of the educational discipline

Content module 1. Tourism marketing as a concept of tourism enterprises development

Theme 1. The essence and
Theme 2. Marketing resea

in the market integration frame
features of tourism marketing
rch in tourism

Theme 3. Market segmentation and forming of marketing strategy for a tourism enterprise

Theme 4. The nature of ma

rketing complex for tourism enterprises

Theme 5. Staff marketing as a strategic tool to manage human resources at tourism enterprises
Theme 6. Specifics of international marketing in Ukraine for organizations and enterprises of tourism

sphere

Content module 2. Complex of marketing communications in the system of marketing activity

for tourism enterprises

Theme 7. Complex of marketing communications in tourism
Theme 8. The market of marketing communications in Ukraine and the world

Theme 9. International ad
Theme 10. Branding as a

vertising in tourism
tool of marketing communications in tourism

Material and technical support (software) of the discipline

The use of multimedia tools is necessary

Course page on the Moodle platform Syllabus, technological map, lectures, tasks for

(personal training system) practical and independent classes, information
materials, tasks for testing knowledge
https://pns.hneu.edu.ua/course/view.php?id=5713



https://context.reverso.net/%D0%BF%D0%B5%D1%80%D0%B5%D0%B2%D0%BE%D0%B4/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9-%D1%80%D1%83%D1%81%D1%81%D0%BA%D0%B8%D0%B9/scientific-educational
http://tourism.hneu.edu.ua/
https://pns.hneu.edu.ua/course/view.php?id=5713
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Assessment system of learning outcomes

A student passes the academic discipline successfully if the total score obtained via the results
of final/semester tests equals 100. The minimum amount that allows a student to complete the
discipline is 60 points. The final grade in the discipline is calculated taking into account the points
obtained during the current control of the accumulative system. The total result in points for the
semester is: «60 or more points — passedy», «59 or less points — failed» and is entered in the test
«Statement of success» of the discipline. More detailed information on assessment is given in the
technological card of the discipline.
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Types of training Max points
Lectures (active work) 10
Practical studies (active work) 10
Tasks to the themes (presentation) 20
Written control papers 20
Complex competence-oriented task 30
Scientific work 10
Max points 100

Transference of Simon Kuznets KHNUE Characteristics of Students’ Progress
into the System of the ECTS Scale

Total score on a ECTS Assessment by the national scale
100-point scale assessment for exam, differentiated test, course project (work), for Dass
scale practice, training P
90 - 100 A excellent
82 -89 B 00d
74 - 81 C g passed
gg - gg E satisfactory
315__3549 F,z< unsatisfactory not passed

Course policies
It is mandatory to adhere to the policy of academic integrity, the absenteeism policy and the policy of
completing tasks on time.

More detailed information about competencies, learning outcomes, teaching methods,
assessment forms, independent training is given in the Syllabus (working plan )of the educational
discipline.

Syllabus approved at the Department of Tourism meeting of 08.09.2020, Proceedings 2.



