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Hogixos J]. @. CoulalbHO-BIANOBIAAIBHUNA MApKETUHT B  yNPaBIIiHHI
npuOyTKOM MNPOMHCIOBOro mianpuemMcTBa. — KpamidikauiiiHa HaykoBa mpains Ha
mpaBax PyKOMHCY.

Hucepraiiiss Ha 3700yTTS HAyKOBOTO CTymeHs Joktopa ¢uiocodii 31
cnemianbHOCTI 075 — MapkeTuHr. — XapKiBCbKHM HAIllOHAJbHUN E€KOHOMIYHUN
yHiBepcuTeT imMeHi CemeHa Kysnenss MiHicTepcTBa OCBITHM 1 Hayku YKpaiHW. —
Xapkis, 2020.

Jluceprailito TMPUCBSYCHO PO3BUTKY TEOPETUYHUX 1 TMPAKTHUYHUX OCHOB
YOPABIIHHSA TPOMUCIOBUMHU MIANPUEMCTBAMM, BUXOJY IX 3 KpPHU30BOIO CTaHy 1
3a0e3neyeHHs] eEeKTUBHOI MISJIBHOCTI Ta OTpUMaHHA NpHOYTKy. OHIE0 3 yMOB
BUPIIICHHS ITUX 3aBJlaHb € JOTPUMAaHHS MPHUHIUINB COIlaJbHOI BiJMOBIIAIBHOCTI
MIMPUEMCTB 1 0COOJIMBO — MPUHIIMIIIB COI1aJIbHO-BIAMOBIAAIBHOTO MapkeTuHry. Lle
MOB'SI3aHO 3 THM, 1110 MAPKETHUHTOBA JIISUTbHICTh € OCHOBHUM YHHHHUKOM, 1110 JO3BOJISE
B JaHUUW Yac MiANPUEMCTBAM BUUTH 3 KPU30BOTO cTaHy. ColliaibHO-BIAMOBITAIbHUI
MapKETUHT € MOJAIBIINM PO3BUTKOM MapKETHHTOBOI JISUTBHOCTI MIAMPUEMCTB, SKa
CIpsIMOBaHA HE TIIHKU HA 3aJI0BOJICHHS MOTPEO MOKYIII, ajle i 3aJ0BOJICHHS MTOTPeO
CYCH1JIbCTBA B IIJIOMY 1 3aXUCTY HABKOJIMIIIHHOTO CEPEAOBUIIIA.

[TokazaHo, 1m0 COIiATBHO-BIAMOBIIAILHUNA MapKETHHT Ha MPOMHCIOBOMY 1
CIIO’)KMBUOMY PHHKAX BIJIPI3HSIETHCS THM, IO Ha TPOMHCIOBOMY PHHKY MECHIIIC
MOKYIIIB, a (axiBili, BIANOBIAAIBHI 3a TMOKYNKY, BUCOKOMpodeciiiHi, mnepiof
Y3TOJDKEHHS 1 MIAMUCAHHS KOHTPAKTy 4YacTo MyKe TPUBAIUK. 3 IbOTO 3pOOJIEHO
BUCHOBOK, III0 OCHOBHHUM HAINPSIMKOM MapKETHHTY 1 COIllajJbHO-BIMOBIIAIIBHOTO
MapKETHUHTY Ha MPOMHUCIOBOMY PHHKY € 3a0€3Me4YeHHs] BHUCOKOi SKOCTI MPOAYKIIIi,
10 BUITYCKAETHCSA, 1 HEJOMYIIICHHS MaxpaiicTBa B MpOIleci BUPOOHUIITBA 1 peami3altii
npoaykuii. Takuil k€ BHUCHOBOK 3pO0JIEHO Ha OCHOBI BHOKPEMIIEHHS KpHUTEpIiB
COIIIJIbHO-BIIMOBITATBHOTO MAapKETUHTY, BUXOJISYM 3 HOTO BU3HAYCHHS PI3HUMU

aBTOpaMu B HayKoBIW JiTepaTypi. Lle mo3Bossie mianpUEMCTBY BUKIIOUUTH BTPATH
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YaCTHUHU NMPUOYTKY Bi MITpaQHUX CAHKIIIN 3a MIaXpalCTBO Ta HESKICHO BUTOTOBJICHY
MPOAYKIIIO.

BcranoBieHo TICHMIT  B3a€MO3B'I30K MDK  COLIAJIBHO-BIAMOBIAAJILHUM
MapKeTHHTOM 1 MixkHapoaHumu ctanaaptamu [SO. ITokazano, mo 3actocyBanss 1SO
1 ICHYIOYMX 3aKOHOJABYMX HOPMATHUBIB HEJAOCTATHHO JJI BUXOJY IANMPUEMCTBY 3
KpU30BOTO CTaHy Ta MOro eQeKTUBHOTO  PO3BUTKY, [JJs  CTBOPEHHS
KOHKYPEHTOCTIPOMOYKHO1 MPOYKIIii, OCBOEHHS MDKHAPOJAHUX PHUHKIB 1 OTPUMaHHS
npuOyTKy. TakoX HEOCTaTHBO JUJIS IILOTO W TPATUIIAHUX MPUHIUITIB MapKETHHTY.
Heo06xiaHO BUKOHYBATH I1¢ ¥ MPUHIIMIIA COIIaJIbHOI BIAMOBIAAIBHOCTI Ta OCOOIMBO
OPUHIIMIN COLIAIbHO-BIANOBIAAIBHOIO MApKETUHTY. Y 3B'A3Ky 3 IIUM B poOOTI
TEOPETUYHO 1 MPAKTUYHO OOTPYHTOBAHI YMOBH IiJIBULICHHS MPHUOYTKY 3a PaxyHOK
JOTPUMAaHHS MPUHITUIIIB COIliaIbHO-BIMOBIIAIBHOTO MapKeTUHTY. BOHU BHUTIKAIOTh
13 BU3HAUYCHHA NMPUOYTKY, SIKUW € PI3HUIICIO I[IHU Ta coOiBapTocTi mpoaykuii. Tomy
MIJMPUEMCTBA, SIKI 3HAXOJAThCS B KPU30BOMY CTaHi, HE MOXYTb €()EKTHUBHO
KOHKYPYBaTH Ha BITYM3HSIHUX 1 MDKHAPOJAHUX PUHKAX M BCTAHOBIIOBATH Oa)KaHy AJis
cebe IIHY Ha MNOPOAYKIi0. BOHM MOXyTh IMIlle 3MEHITYBAaTH BUTpPATH Ha
BUPOOHMUIITBO CBO€ET MpoayKIlii. OgHAK CyTTEBE 3MEHIICHHS BUTPAT MPHU3BOAUTH 0
BUTOTOBJICHHS HEAKICHOT mpoaykiii. OTXe, OCHOBHHM OOMEXKCHHSM 3HIKEHHS
BUTpPAT € SKICTh NPOAYKIli, IO BUIMYCKAETHCSA, SKa BU3HAYAETHCI HA OCHOBI
BUKOHAHHSI IPUHITUITIB COI1aJIbHO-BIIMOBIAAIbHOTO MAPKETUHTY. BUXOAs4M 3 11HOTO,
BCTAHOBJICHO (YHKIIOHATBHUN 3B'SI30K MPUOYTKY 3 MPUHLUIIAMHU COILIaJIbHO-
BI/IMOBIJAIBHOTO MAPKETUHTY: YHMM BHIIE BUMOTH COIlaJbHO-BIINMOBIIAIHHOTO
MapKETUHTYy, TUM OuUIbllIé BUTpPaTH HAa BUTOTOBJICHHS 1 peali3alilo MPOAYKIIi 1
MeHIe mTpuOyToKk mianpuemMctBa. OIHAK BUKOHAHHS TPUHIIMIIB  COIIATBHO-
BIJIMOBIJIAJIbHOTO MAPKETUHTY (PAKTUYHO BUKJIIOYAE HAKIAJIEHHA ITPpaQHUX CAaHKIIIHA
BiJl 3aMOBHUKIB 1 KOHTPOJIIOIOYMX OpraHiB. e m03Bossie miAMpUEMCTBY HE BTPATHTH
OTPUMaHMI MPUOYTOK.

3HU3UTH BUTPATH 3 YpaxyBaHHSIM BHUMOT  COL[aJIbHO-BiANOBIIAJBEHOTO
MapKETHUHTY MOXKHA 332 PaXyHOK TPhOX HAMPSAMKIB: 3aKOHOaBYO 3MEHIIIUTH MTOJATKH;

nepeHecTH poOodl MOTYXKHOCTI B KpaiHM 3 OLIbII JEHIEBOI0 POOOYOI0 CHUJIOK 1
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CHPOBHHOIO; 3aCTOCYBAaTH 1HHOBAIIIMHI TEXHOJIOTIi Ta 3MIMCHUTH MOJEPHI3AIlII0
BUPOOHUIITBA.

Buxonsgun 3 1p0ro, NpoOBEAEHO EKOHOMIKO-MAaTeMaTH4YHE OOIPYHTYBaHHS
B3a€MO3B’SI3KIB COLIAJIBHO-BIAMOBIIAILHOIO MAPKETUHTY, SKOCTI Ta IIHU MPOYKIIIi,
BUTpAT Ha BUTOTOBJICHHS MPOMYKUIi Ta mpuOyTKy mimmpueMctsa. Ilokazano, mio
PO3/ALUIEHHST MPOAYKIT HA SAKICHY 1 HESKICHY 3A1MCHIOETbCS Ha OCHOBI MPHUHIIMITIB
COII1aJIbHO-BIJIMOBITAIBHOTO MapKETUHTY, SIKUW TMOKJIMKAHUN 3a]I0BOJIBLHATH MTOTPEOU
HE TUIPKA KOHKPETHOTO 3aMOBHHMKA, a ¥ BIANOBIZATH TOTpedaM CyCIHIbCTBA.
CorniaJIbHO-BIAMOBITATLHUM MapKETHHT BUCTYMAa€e OOMEKYBaJbHUM YWHHHUKOM, MPH
HEBUKOHAHHI SIKOTO MPOAYKI[ISl BBaXKAE€ThbCS HESKICHOIO, a 3a il peani3aiiio Ha
HIATPUEMCTBO MOXKYTh OyTH HaKJIaJeH1 ITpadHi CAaHKIII.

B pobGoti mnpoBeneHo aHami3 AISUIBHOCTI TMPOMHUCIOBUX MIANPUEMCTB 3
BUKOPHUCTAHHSAM IOKa3HMKA "BUTPATW Ha BUKOHAHHS omeparii’, sKkuil BigoOpaxae
BEJIMYMHY BUTpPAT ISl BUKOHAHHS KOHKPETHOI BUPOOHUYOI omeparlii. BctaHoBIeHO,
0 HaKJIaJaHHS mTpadHUX CAaHKIIM Ha MIANPUEMCTBO 3a HEBUKOHAHHS BHUMOT
COLIIAJIbHO-BIAMOBIAAIBHOTO MAapKETHHTY MPU3BOJUTH A0 3HIDKEHHS NPHUOYTKY
MIJNPUEMCTBA, 110 TaKOXXK MOXE NPU3BECTH A0 30UTKy abo 10 JKBijamii
nignpueMcTBa. [loka3aHo, M0 OAHMM 3 OCHOBHUX NUISIXIB JOTPUMAHHS BHUMOT
COINIATbHO-BI/IMOBIIAJIbHOTO MAapKETUHTY 1 3HIKEHHS COOIBapTOCTI MPOMHUCIOBOI
IPOJYKIIi € BUKOPUCTAHHS HOBUX TEXHOJIOTIH 1 3aly4eHHS! BUCOKOKBaII(PiKOBAHOTO
MEPCOHAITY /10 BUPOOHUIITBA MPOTYKIIIi.

HageneHo npakThyHI TPUKJIAAN BITYU3HIHUX MAITMHOOYAIBHUX MiNPUEMCTB,
Kl B CTparerii pO3BUTKY IUIAHYIOTh MPOBEAEHHS MOJEpHi3alii BUPOOHUYUX
HNOTY>KHOCTEH M TUM caMuM 3a0e3neuyIoTh 301IbIIeHHs TPUOYTKY MiANPHEMCTBA 32
PaxyHOK 3HIKEHHsS cOO1BapTOCTI Ta MIJBUILEHHA SKOCTI mpoxykuii. IIpoBeneno
aHaJII3 AIbTEPHATUBHUX IIIJISAXIB y4acTl B TEHJEP! MAIIMHOOYIIBHOTO MiIMIPUEMCTBA!
BIJIMOBA B1Jl y4acTi B TEHJIEP1 B pa3i BIAXUICHHS PEECTPAIliiHOT 3asBKH, CIOTBOPEHHS
TEXHIYHUX MapaMeTpiB MOKJIMBOCTEH NiANpUEMCTBA Jis BUTpaAlly B TEHIEPI,
MOJIEpHi3alliss BUPOOHUUYUX TMOTYKHOCTEH CBOIMH CHJIAMH, a TaKOXX MOJEpPHi3allis

"mig k04" 3a JOMOMOTOF0 1HXXKUHIPUHTOBOT KOMITaHI1.
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VY po6oTi HaBeJeHO aHai3 MPUYKH, 10 3MYIIYIOTh KEPIBHUKIB IMIPOMHUCIOBUX
MIJMPUEMCTB  BUKOPHUCTOBYBATH IIaXpalCTBO y BHUPOOHUIITBI Ta peamizamii
npoaykuii. Ha ocHOBI miTepaTypHUX [Keped NpPOBEACHO aHami3 Kiacugikamii
COI[IaJIbHO-BI/INOBIIAJIbHOTO MApKETHUHTY Ta JOMOBHEHO I1i HOBUM YWUHHUKOM —
OPUYUHU TIOpPYLIEHb, SKI BKJIIOYAIOTh: BHYTPIIIHI (KOpymiis, 30aradeHHs Ta
HEKOOPJAMHOBAHICTh), 3aKOHO/aBYl (OOMEXEHHs B CEpEeAMHI JIep>KaBH, OOMEKEHHS
EKCIIOpPTY Ta IMIOPTY), JIOTICTUYHI (HEKOOPJAUHOBAHICTh, MOCTAYAIbHUK, Te(DEKT B
TOBapi, BIAMOBINATBLHUN 3a pIMIEHHS) 1 BUPOOHMYI (YCTaTKyBaHHS, TIE€PCOHAI,
TeXHOJIOT1i Ta piHaHCOBe 3a0e3neueHHss BUpoOHuUITBa). [1lokasano, 1110 JOTICTUYHI Ta
BUPOOHMYI MPUYMHU MOPYIIEHb COLIATIbHO-BIANOBIJAIBHOTO MapKETUHTY HANWOLIbII
94acTO 3yCTPIYAOTHCS B A1SNIBHOCTI MPOMUCIOBUX MiAIPUEMCTB.

OTpuManyu TONAIbIINKA PO3BUTOK METOAWYHI TOJIOKEHHS N0 MPOBEICHHS
KOMIUIEKCHOI J1arHOCTHKH MAaIIMHOOYIIBHOTO MIANPUEMCTBA Ta 3JIHCHEHHS IOro
peCcTpyKTypH3allii, sKi J03BOJSIOTH OTpUMATH JACTAJIbHUN IUIaH 1A 3 aHai3zy
JOIIJILHOCTI MPOBEACHHS MOJIEpHI3allii, 3aKyMiBJIl HEOOX1THOTO 00JIaIHAHHS Ta HOTO
HaJIaro/pKyBalibHI POOOTH, a TaKOoX 3a0e3MedYeHHs PUTMIYHOI Ta CKOOPJAMHOBAHOI
poboTH 3 mMOCTadyadbHUKAMU CHPOBHHH, KOMIUIEKTYIOUMX Ta IHINUX BUTPATHUX
MmatepiamiB. B pesynpraTi mignpuemctBo otpumye 100-BiICOTKOBY TrapaHTIIO
CBO€YACHOI 3/ayl 3aMOBHUKY TOTOBOI MPOAYKIIi Ta OTPUMaHHS MaKCHUMAalIbHO
MO>KJIMBOTO TIPUOYTKY 32 BUKOHAHHS KOHTPAKTY, 3T1IHO 3 JOTPUMAHHSIM MPUHITUIIIB
COLIIAJIbHO-BIAMOBIAAIbHOTO MApKETHHTY.

B pobGori oTpumana mojanblIMid  PO3BUTOK  KOHIIEMIISI  COIIAJIbHO-
BIJIMOBIJAIBHOTO MAapKETHHTY, fKa JOTMOBHEHAa HEOOXIAHICTIO MOJIIMIICHHS SKOCTI
MITOTOBKH MOJIoAuX (haxiBIIiB, sIKI MICIIsE BUITYCKY TOTOBI CTBOPIOBATH 1HHOBAIlIHHI
BUPOOHUIITBA, TOOTO  JepkaBa  IIOBUHHA  CTUMYJIIOBaTH  MIJINPUEMCTBA
yIOCKOHAJIIOBAaTH CBOIO AisUIbHICTB. Ilpu 1bOMYy pO3IIsiIaeThCs TMOCHUIICHHS
BIJIMOBIIAJTLHOCT1 JJI1 K€PIBHUKIB/BIACHHUKIB 3a MOPYIICHHS NMPHUHIIUIIB COIIaLHO-
BIJIMOBIJIAJIBHOTO MApKETHHTY, TOMY L0 JepKaBa Jlaja MOXJIMBICTh iM €(pEeKTUBHO

MpaIoBaTu i 6€3 MOPyIICHb.
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B pesynbrari mpoBeneHOro AOCTIIKEHHS BCTAHOBIIEHO B3a€MO3B'SI30K MIXK
MPUHIAIIAMU  COIIaJbHO-BIJIMOBIIAJIBHOTO  MApKETUHTY  MIANPUEMCTBA, HOTO
npuOyTKOM Ta SKICTIO MPOAYKIIi, 110 BHUITYCKA€ThCSA. 3alpONOHOBAHO YTOYHEHE
BU3HAUCHHS TIOHATTS ' COILIAJIbHO-BIAMOBIIAJLHUM MapKETHHT" 1100 BU3HAYCHHS
"'colrialIbHO-BIANIOBI TATbHHIMA MapKETUHT BITYM3HSHUX MaIIMHOOY/IIBHUX
HiATPUEMCTB IIPOMHUCIOBOTO PUHKY", SIK€ JOTIOBHEHO MOKJIMBICTIO 3HMKYBATH IIHY,
3aJI0BOJIBHATH TOTPeOM 3aMOBHHMKA Ta €(PEKTHUBHO YHOPABIATH TEXHOJOTISIMU
BUPOOHUIITBA MAIIMHOOY1IBHOI IPOAYKIII].

VY 10CKOHaNIEHO MOJIeNb YIIPABIIHHS NPpUOYTKOM IIINMPUEMCTBA, KA 3aCHOBaHa
Ha B3a€MO3BSI3KY IIIHM Ta BHUTpPAaT Ha BUTOTOBJICHHS MPOAYKIIi 3 OCHOBHUM
napaMeTpoM 1l SIKOCTI, BHUXOASYM 3 TPUHIUIIB COLIATbHO-BIANOBIIAILHOTO
MapKETHHTY.

s OLIIHIOBAHHS piBHS COL1aIbHO-BIAIIOBI JAJILHOTO MAapKETUHTY
3aIPOIIOHOBAHO TIOKA3HUK BIJAMOBIIHOCTI MIANPUEMCTBA MPHUHIIMIIAM COIIAJIbHO-
BIIMOBIAATBHOTO MapkeTUHTy Kcpy, KM Moxke npuitmMatu 3HaueHHS Kcegy > 1 Ta
Kegm < 1. Po3paxyHkamu BCTaHOBJIEHO, IO PO3MVIAHYTI B POOOTI MPOMHUCIOBI
nignpuemctBa [IpAT "®OEI", AT "Typ6oatom", IIpAT "HoBokpamaropchkuii
mammHoOyaiBHUM 3aBoa" 1 [IpAT "XapkiBcbkuil TpaKTOpHUI 3aBOA" AOTPUMYIOTHCSA
MPUHITUIIB COIIAIbHO-BIIMOBIIATFHOTO MAPKETHHTY, OCKUIbKU 11t HUX Kcpy > 1.
Kpim Toro, miABUIIIEHUM 3HAYCHHSAM TMOKa3HUKAa Kcpy BIAMOBIAAIOTH OB
3HAYEHHS BAJIOBOTO MPUOYTKY, WLI0 MIATBEPIKYE HEOOXITHICTh YIpPaBIIHHS
NpUOYTKOM MPOMMCIIOBOTO MIJMPUEMCTBA HA OCHOBI JOTPUMaHHS MPUHIUIIIB
COIlIaJIbHO-BIIMOBIAAIBHOTO MapKeTUHTY. B pe3ynbpTari BUpIlIeH] BaXXJIUB1 3aBIaHHS
COLIIAJIbHO-BIAMOBIAAILHOTO MApKETUHTY 3 MIJBUIIEHHS MPOIYKTUBHOCTI TMIpalli,
NpUOYTKY MIIMPUEMCTBA, 3apOOITHOT TIJIaTH MPAI[IBHUKIB IPOMHUCIOBUX M1IIPUEMCTB
Ta CBOEYACHOI CIUIATH Yy MOBHOMY OOCS31 Jep:KaBl MOAATKIB 1 300piB, CTBOPEHHS
HOBHX pOOOYMX MICIb, MOKpPAIEHHS YMOB Mpalli Ta €KoJorii BUPOOHWITBA W
HABKOJIMITHBOTO CEPEIOBUINA, 3MEHIICHHS BUTpaT 3aCTOCOBYBaHUX MaTepialiB,

€HEProHOCIiB Ta IHIIUX MPUPOIHUX PECYPCIB.
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Po3pob6reni pexoMeHallii 1mo 0 BU3HAUYCHHS MapaMeTpiB sSKICHOI MPOIYKIIIi,
YTOYHEHUX 3 ypaxyBaHHSM BHMOT COLIQJIbHO-BIJIMOBIJAIBHOTO MAapKETUHTY IS
koHKpeTHOro 3amoBHUKa TOB "BapiTex" (oBiaka Ne 790/1-1/20 Big 04.11.2019 p.).

3anponoHOBaHy  METOAMKY  MPOBEIEHHS  MOJEpHI3alii  BUPOOHHUUX
NOTY>KHOCTEH, METOAMKY pO3paxyHKy BHUTpAT, COOIBapTOCTI Ta MNPUOYTKY HpuU
BUTOTOBJICHHI MamMHOOYIiBHOT mnponaykuii Bukopuctano B AT "XapkiBchkuit
MamuHoOyAiBHMM 3aBoj1 "CBiTio maxTtaps" (Josiaka Ne 135 Bix 5.02.2020 p.).

Po3pobiieHy  MeTONMKY  yOpaBlliHHA  NpPUOYTKOM Ha  MPOMHCIOBHUX
MINPUEMCTBAX, B SKIM COIIAJIBHO-BIAMOBIJAIbHUM MApKETHHI € OCHOBHHUM
00MeXyBaJlbHUM UYWHHUKOM HEJOMYIICHHS] BHUTOTOBJICHHS HESKICHOI MPOMYKIIii,
Bukopucrtano Ha [IpAT "OEJ[" (Jloigka No26/2020 Bix 02.06.2020 p.).

[Tpono3uiii 1mo/0 MiABUIIIEHHS BUMOT J0 MIATOTOBKU (DaxiBI[IB Y HABYATBHUX
3aKjiafax, fAKlI CIOPOMOKHI IICHS 3aKIHYEHHS HaBYaHHS BIIPOBA/KYBaTH Ha
MIMNPUEMCTBAX 1HHOBAIIMHI TEXHOJIOTI BOPOBAKYIOTHCA Ha MIANPUEMCTBAX
1HHOBAIIMHOTO PETIOHANBHOIO aepoKOoCMIYHOro kiacrepa "Mexarponika" (JoBigka
Ne24-x-20 Big 03.06.2020 p.).

KitouoBi  cioBa: NpPOMHUCIOBHM  PUHOK, €(QEKTUBHICTb  YIpPaBIIHHS,

KOHKYPEHTOCTIPOMOJKHICTb, SIKICTh MTPOIYKIIii, MOJIEPHIi3allisi, BATPATH, COOIBAPTICTb.

SUMMARY

Novikov D. Socially responsible marketing in profit management of
anindustrial enterprise. — Qualification scientific work on the rights of a manuscript.

The thesis for obtaining a Doctor of Philosophy degree (Ph.D.) in specialty 075
— marketing. — Simon Kuznets Kharkiv National University of Economics, Kharkiv,
2020.

The work is devoted to the development of theoretical and practical
foundations of management of industrial enterprises, their recovery from the crisis

and ensuring effective operation and profit. One of the conditions for solving these
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problems is compliance with the principles of corporate social responsibility and
especially the principles of socially responsible marketing. This is due to the fact that
marketing is a major factor that currently allows companies to emerge from the crisis.
Socially responsible marketing is a further development of marketing activities of
enterprises, which is aimed not only at meeting the needs of the buyer, but also to
meet the needs of society as a whole and protect the environment.

It is shows that socially responsible marketing in industrial and consumer
markets differs in that there are fewer buyers in the industrial market, and the
specialists responsible for purchasing are highly professional, the period of agreement
and signing of the contract is often very long. From this was concluded that the main
direction of marketing and socially responsible marketing in the industrial market is
to ensure high quality products and prevent fraud in the production and sale of
products. The same conclusion was made on the basis of distinguishing the criteria of
socially responsible marketing, based on its definition by various authors in the
scientific literature. This allows the company to eliminate the loss of part of the
profits from penalties for fraud and law quality manufactured products.

A close relationship has been established between socially responsible
marketing and international 1SO standards. It is shown that the application of 1SO and
existing legislation is not enough to get out the company of crisis and its effective
development, to create competitive products, to develop international markets and to
make a profit. Traditional marketing principles are also not enough for this. It is also
necessary to comply with the principles of social responsibility and especially the
principles of socially responsible marketing. In this regard, the work theoretically and
practically substantiates the conditions for increasing profits through compliance with
the principles of socially responsible marketing. They follow from the definition of
profit, which is the difference between price and cost of production. Therefore,
companies in crisis can not compete effectively in domestic and international markets
and set the desired price for their products. They can only reduce the cost of
production. However, a significant reduction in costs leads to the manufacture of

low-quality products. Thus, the main limitation of cost reduction is the quality of
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products, which is determined on the basis of the principles of socially responsible
marketing. Based on this, the functional relationship of profit with the principles of
socially responsible marketing: the higher the requirements of socially responsible
marketing, the greater the cost of manufacturing and selling products and less profit
of the enterprise. However, compliance with the principles of socially responsible
marketing actually eliminates the imposition of penalties from customers and
regulatory authorities. This allows the company not to lose profits.

It is possible to reduce expenses taking into account requirements of socially
responsible marketing at the expense of three directions: to reduce taxes legislatively;
to relocate labor to countries with cheaper labor and raw materials; to apply
innovative technologies and to modernize production.

Based on this, an economic and mathematical justification of the relationship
between socially responsible marketing, quality and price of products, production
costs and profits of the enterprise. It is shown that the division of products into high-
quality and low-quality is based on the principles of socially responsible marketing,
which is designed to meet the needs not only of a particular customer, but also to
meet the needs of society. Socially responsible marketing is a limiting factor, in case
of non-compliance with which the product is considered defective, and for its
implementation the company may be subject to penalties.

The paper analyzes the activities of industrial enterprises using the indicator
"transaction costs"”, which reflects the amount of costs to perform a specific
production operation. It is established that the imposition of penalties on the company
for non-compliance with the requirements of socially responsible marketing leads to a
decrease in the company's profit, which can also lead to loss or liquidation of the
company. It is shown that one of the main ways to comply with the requirements of
socially responsible marketing and reduce the cost of industrial products is the use of
new technologies and the involvement of highly qualified personnel in production.

Practical examples of domestic machine-building enterprises are given, which
in the development strategy plan to modernize production facilities and thus increase

the company's profit by reducing costs and improving product quality. An analysis of
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alternative ways to participate in the tender of the machine-building enterprise:
refusal to participate in the tender in case of rejection of the application, distortion of
technical parameters of the company's ability to win the tender, modernization of
production facilities on their own, and turnkey modernization with an engineering
company.

The analysis of the reasons forcing the heads of industrial enterprises to use
various machinations in the production and sale of products are given in the work.
Based on the literature, an analysis of the classification of socially responsible
marketing and supplemented by a new factor - the causes of violations, which
include: internal (corruption, enrichment and incoordination), legislative (restrictions
within the state, restrictions on exports and imports), logistics (incoordination,
supplier, defect in the product responsible for the decision) and production
(equipment, personnel, technology and finance). It is shown that logistical and
production causes of socially responsible marketing violations are most common in
the activities of industrial enterprises.

Methodological provisions for comprehensive diagnostics of the machine-
building enterprise and its restructuring have been further developed, which allow to
obtain a detailed action plan to analyze the feasibility of modernization, purchase of
necessary equipment and its adjustment work, as well as ensure rhythmic and
coordinated work with suppliers of raw materials, components and others consumables.
As a result, the company receives a 100 percent guarantee of timely delivery of finished
products to the customer and receiving the maximum possible profit for the contract, in
accordance with the principles of socially responsible marketing.

The concept of socially responsible marketing was further developed in the
work, which was supplemented by the need to improve the quality of training of
young professionals who are ready to create innovative productions after graduation,
in the state should stimulate enterprises to improve their activities. This considers
strengthening the responsibility for managers / owners for violating the principles of
socially responsible marketing, because the state has allowed them to work

effectively and without violations.
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As a result of the research the interrelation between the principles of socially
responsible marketing of the enterprise, its profit and quality of let out production is
established. A refined definition of "socially responsible marketing" in relation to the
definition of "socially responsible marketing of domestic machine-building
enterprises of the industrial market" is proposed, which is supplemented by the need
to reduce prices, meet customer needs and effectively manage machine-building
technologies.

The model of enterprise profit management has been improved, which is based
on the relationship between price and production costs with the main parameter of its
quality, based on the principles of socially responsible marketing.

To assess the level of socially responsible marketing, was proposed the
indicator of conformity of the enterprise to the principles of socially responsible
marketing of Ksyw, Which can accept values Ksyy> 1 and Kgyu< 1. The calculations
show that the considered industrial enterprises of JSC "FED", JSC "Turboatom", JSC
"Novokramatorsky Mashinostroitelny zavod" and PJSC "Kharkiv Tractor Plant”
adhere to the principles of socially responsible marketing, because for them Kgy»> 1.
Besides, the increased value of the Kqy\ indicator corresponds to higher values of
gross profit, which confirms the need to manage the profits of an industrial enterprise
based on compliance with the principles of socially responsible marketing.

As a result, were solved important tasks of socially responsible marketing to
increase labor productivity, enterprise profits, wages of industrial workers and timely
payment of taxes and fees to the state, create new jobs, improve working conditions
and ecology of production and the environment, reduce costs. used materials, energy
and other natural resources.

Recommendations for determining the parameters of quality products,
specified taking into account the requirements of socially responsible marketing for a
specific customer LLC "VariTek" (certificate of the practical use of the results Ne 790
/ 1-1 /20 from 04.11.2019).

The proposed method of modernization of production facilities, methods of

calculating costs, costs and profits in the manufacture of machine-building products
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used in JSC "Kharkiv Machine-Building Plant" Light of Miner" (certificate of the
practical use of the results Ne 135 from 5.02.2020).

The developed method of profit management at industrial enterprises, in which
socially responsible marketing is the main limiting factor in preventing the
manufacture of low-quality products, was used by PJSC "FED" (certificate of the
practical use of the results Ne26 / 2020 from 02.06.2020).

Proposals to increase the requirements for the training of specialists in
educational institutions that are able to implement innovative technologies at
enterprises after graduation are implemented at the enterprises of the innovative
regional aerospace cluster "Mechatronics" (certificate of the practical use of the
results Ne24-k-20 from 03.06.2020).

Key words: industrial market, management efficiency, competitiveness,

product quality, modernization, costs, cost.
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