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INTRODUCTION

The course "Strategic management" is aimed at studying the place and
role of strategic management for the successful functioning of any
organization, regardless of its size or field of activity; the most common and
new approaches for analyzing the organization's environment, methods of
determining its competitive position; models and methods for developing a
system of strategies in the form of a "strategic set”; features of the functioning
of individual subsystems of an enterprise in the strategic mode; practical results
of applying strategic management at Ukrainian and foreign enterprises.

In the program of studying, students acquire the necessary knowledge
during lectures, laboratory and practical studies. The study of the theoretical
provisions of the course "Strategic management" requires their consolidation
through practical studies, and this is a significant part of the discipline, which is
also acquired through writing a course work on the discipline.

These guidelines for writing a course work are aimed at helping students
master the methods of independent research and the practical use of
theoretical knowledge in conducting research in the process of writing a course
work.

According to the study plan of the specialty 073 "Management" of the
study programme "Business Administration”, the study of the course "Strategic
Management" is completed by completing a course work, which occupies a
special place in the system of diagnostics of the quality of training of students
in the specialty "Management".

The course work is aimed at developing students' independent work and
analytical skills. The course work will allow students to deepen and systematize
their theoretical and practical knowledge in the field of strategic management
of enterprise activities.

In the course work, the student must demonstrate the ability to use
regulatory documents and specialized scientific literature, correctly formulate
and express opinions, make judgements and reasonable proposals.

The purpose of the methodological guidelines is to form the general
fundamentals of knowledge, master the methods of independent research, and



apply theoretical knowledge to solve specific problems in performing course

work in the course.

The quidelines provide students with clear instructions and tools
necessary to successfully complete their course work. It covers a wide range
of aspects, from topic selection and problem formulation to analysis of strategic

alternatives and conclusions.

Table 1

Learning outcomes and competencies formed by the course

Learning outcomes

Competencies

LOS. SC3
SC4
LOA4. GC3
GC10
SC1
LOG. SC2
SC10
LO8. SC19
LO16. GC5
LO17. GC3
GC5
GC10
SC8
LO18. GC11
LO19. GC5
LO20. GC11
SC2
LO21.
SC3
SC20

where GC3. Ability to think abstractly, analyze, and synthesize.
GC5. Knowledge and understanding of the subject area and understanding of

professional activities.

GC10. Ability to conduct research at the appropriate level.

GC11. Ability to adapt and act in a new situation.
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SC1. Ability to identify and describe organizational characteristics.

SC2. Ability to analyze the results of the organization's activities, to compare them
with the factors of influence of the external and internal environment.

SC3. Ability to determine the prospects for the development of the organization.

SC4. Ability to identify the functional areas of the organization and the connections
between them.

SC8. Ability to plan the organization's activities and manage time.

SC10. Ability to evaluate the work performed, ensure its quality and motivate the
organization's staff.

SC19. Ability to create conditions at the enterprise that promote the emergence and
promotion of innovations, understand existing and new technology and its impact on
new/future markets.

SC20. Ability to develop effective procedures and communication mechanisms for
interpersonal interaction in the business environment, including adaptation to new
situations.

LO3. Demonstrate knowledge of theories, methods and functions of management,
modern concepts of leadership.

LO4. Demonstrate skills in identifying problems and justifying management decisions.

LO6. Demonstrate skills in searching, collecting and analyzing information,
calculating indicators to justify management decisions.

LO8. Implement management techniques to ensure the effectiveness of the
organization.

LO16. Demonstrate the skills of independent work, flexible thinking, openness to new
knowledge, being critical and self-critical.

LO17. Perform research individually and/or in a group under the guidance of a leader.

LO18. Evaluate opportunities to use technology to optimize business efficiency.

LO19. Demonstrate skills in analyzing and synthesizing information, applying them to
analyze and solve problems in various areas of business and management.

LO20. Coordinate aspects of business organizations that contribute to the efficiency
of its work.

LO21. Demonstrate communication, research, technological and cross-cultural skills
necessary to analyze business situations, prepare, justify and present management
decisions.



METHODOLOGICAL GUIDELINES FOR COURSE WORK

1. Procedure for completing the course work

In order to successfully complete the course work in the course "Strategic
management”, the student must strictly adhere to the following guidelines.

The course work is performed in the following sequence:

selection of the industry and enterprise for the course work;

studying the literature on the topic;

drawing up a work plan;

writing and formatting the work;

submission of the course work to the supervisor for review;

defense of the course work.

The course work is performed by students independently with the advice
of the supervisor in the process of studying the course in accordance with the
educational process. A course work involves the following research elements:
topic, relevance, subject and object of research, practical significance, a
comprehensive systematic approach to solving research problems, and
theoretical application of modern strategic analysis methodology.

The course work in the course "Strategic management" is of an applied
nature. Therefore, the topic of the course work is "Strategic analysis of the
enterprise...". The student can choose the industry and enterprise of their
choice or from the list provided in these guidelines. Students can choose an
enterprise for research in a course paper, which will then become the subject
of research in his/her bachelor's diploma thesis. The choice of an enterprise for
research must be agreed with the supervisor.

The purpose of a course work is the end result to which it is aimed.

The object of research is a process or phenomenon that creates a
problematic situation or requires more detailed knowledge.

A subject is a phenomenon or process that is located within an object
and is considered as an element, a part of the object of study.

The main tasks of the course work are:

to get acquainted with the requirements for organizing and conducting
research, preparing and formatting a course work as a type of research;
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to work out the methodology of course work with the main sources of
information and scientific literature;

to justify the relevance, scientific and practical significance of the topic
chosen for research;

to acquire knowledge and skills in using research methodology and
presenting theoretical and experimental results in the form of a course work;

to acquire the ability to independently use the methodology of strategic
analysis;

to acquire the knowledge and skills to justify and explain the required
level of key results;

to get acquainted with the requirements for the preparation and defense
of the course work.

2. Topics for course work

The list of possible industries and enterprises for course work is
developed, reviewed and updated annually by the Management and Business
Department in accordance with current trends. The course work is carried out
according to the options (each student must choose an enterprise for
conducting research in the course work, the choice must be agreed with the
teacher). Some indicative industries and enterprises for the research are
presented below. When choosing an international company for the course
work, it is advisable to focus on the analysis of the company's activities in a
particular geographical market (preference is given to the study of the
company's activities in the Ukrainian market).

List of possible industries and enterprises for a course work

1. Metallurgical Companies (Arcelormittal, CISA, World Steel
Association, Hebei Iron & Steel Group, Nippon Steel, Sumitomo Metal
Industries).

2. Largest clothing companies (Christian Dior, Nike, Inditex, Adidas,
GAP, Converse, Versace, Prada).



3. Transport (APM-Maersk, Mediterranean Shipping Company, CMA
CGM, Evergreen Line, Hapag-Lloyd, COSCO Container L., Ukrferry).

4. Largest weapons production companies (Norinco, Textron,
DCNS, Honeywell, Safran, Rolls-Royce, Huntington Ingalls, L-3
Communications, Thales, Finmeccanica, United Technologies Corporation,
EADS / Airbus Group, General Dynamics, Northrop Grumman, BAE System,
Boeing , Lockheed Matrtin).

5. Largest chain of fast food restaurants (McDonald's, Subway, Papa
John's, Dairy Queen, Dunkin 'Donuts, Domino's Pizza, Burger King, Starbucks,
Pizza Hut, KFC).

6. Food industry companies (Nestlé S.A., The Procter & Gamble
Company, Unilever Group, PepsiCo, Inc., The Coca-Cola Company,
Associated British Foods, Groupe Danone, Mars).

7. Electronics (Apple Inc., Samsung Electronics Co., Panasonic
Corporation).
8. Services (PriceWaterHouseCoopers, Ernst&Young, Deloitte,

KPMG, Ukrtransgaz, Southern Railway).

9. Construction companies (VINCI, BECHTEL, BECHTEL, CCCC Ltd,
SKANSKA, BUDIMEX).

10. Airfreight (American Airlines Group, Deutsche Lufthansa, Delta Air
Lines, Emirates, Delta Air Lines ).

11.Car manufacturers (General Motors, Renault-Nissan, PSA, Toyota,
Ford, Chrysler, Volkswagen, Daimler AG, BMW).

12. Telecommunication companies (China Mobile Ltd., Verizon
Communications Inc., Vodafone Group plc, AT&T, Telefonica, Kyivstar,
Orange).

13.IT companies (IBM, Microsoft Corporation, Oracle Corporation,
Hewlett Packard Enterprise, SAP, CSC, CA Technologies).

14.Banks (UniCredit Group, Privat Bank, Bank of America, Credit
Agricole, Raiffeisen Bank, OTP Bank, BNP Paribas Group).

15.Tourism industry (Disneyland Park, Hilton Hotels and Resorts,
Legoland, Radisson Hotels, Sheraton, Walt Disney World Resort).

In the process of completing the course work, the student should cover
the theoretical issues of the chosen topic as much as possible.
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The main principles of the study are objectivity and scientific approach.

Analysis of statistical data, thorough analysis of facts and consideration
of existing relationships are used in the process of interpreting the results and
formulating conclusions.

The principle of objectivity means that the student studies the topic of the
course work in continuous connection with practice, confirming statistics and
facts. To complete the course work, students can use materials from literary
sources and official statistics.

3. Assessment of the course work

The course work is assessed according to the following criteria:

independence of performance;

logic and detail of the plan;

completeness and depth of the topic disclosure;

availability of illustrations (tables, figures, diagrams, etc.);

number of sources used (at least ten);

use of digital information and reflection of practical experience;

availability of specific proposals;

quality of formatting;

presentation of results;

defence.

The course work must comply with the principles of academic integrity.
The person responsible for checking for academic plagiarism, appointed by the
decision of the department, carries out the check using software and hardware
tools for checking for signs of plagiarism, which are publicly available on the
Internet.

At the request of the Management and Business department, the
teaching and methodological department may carry out a check using the
StrikePlagiarism.com service.

The quality of the course work is assessed in accordance with the
following requirements:

timely submission of course work to the department. The deadline is set
annually — 4 weeks before the end of the semester;
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the content of the course work should be carried out in accordance with
the content requirements;

theoretical generalization of existing approaches to solving a problem
and the use of advanced modern methodology and scientific and
methodological tools;

the course work must be completed in accordance with the requirements
for the course work.

The maximum possible grade for the quality of the course work and its
timely submission is 60 points; the minimum required grade is 35 points.

The defense of the course work is organized at the Management and
Business Department two weeks before the examination period in accordance
with the schedule approved by the Head of the Department.

Defense is conducted in the form of a student's presentation of the
completed course work. During the defense of the course work, the student
must be able to answer questions about the research methodology, its main
results and assess the prospects for further research. The maximum possible
grade for the course work defense is 40 points; the minimum required grade is
25 points.

The final grade for the course work in the course "Strategic management"
Is based on a 100-point cumulative grading system.

4. Requirements to the structure and content of the course work

Requirements for the structure of the course work

The course work is based on the study of domestic and foreign literature
in the specialty: books, periodicals, scientific papers, legislative acts, special
literature, as well as textbooks (as an auxiliary source, used extremely rarely),
statistics, etc.

The course work should contain the following sections (in the order listed
below):

1. Title page of the course work. It must be completed according to the
template (Appendix A) and contain the signatures of student and members of
the commission.
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2. The content of the course work.

3. Introduction.

4. The main part, which consists of the following parts: company
overview; vision, mission and objectives; analysis of the company's
environment; analysis of the competitive environment; set of strategies).

5. Conclusions.

6. List of references.

7. Appendices.

The structure of the course work and the volume of its individual sections
depend on the specific industry and studied enterprise, but it must be formed
in compliance with the following conditions:

the volume of the course work is 25 — 30 pages (including literature and
without appendices);

auxiliary tables and technical documentation should be placed in the
appendices;

the number of pages in individual sections is not clearly regulated, but
must meet the requirements of sufficient information and validity of decisions
and conclusions.

The course work consists of sections and subsections. At the end of each
section, conclusions must be drawn.

The content of each section depends on the industry and enterprise of
the course work and the coursework plan, that are agreed with the supervisor.
However, there are general requirements for the size of each section, which
are given below.

The approximate number of pages per section is as follows:

Introduction: 1 — 2 pages;

Company overview: 2 — 3 pages;

Vision, mission and objectives: 3 — 5 pages;

Analysis of the company's environment: 5 — 6 pages;

Analysis of the competitive environment: 2 — 3 pages;

Set of strategies: 6 — 7 pages;

Conclusions: 1 — 2 pages.
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Requirements to the content of course work

INTRODUCTION

The introduction is a short section (usually no more than 1 — 2 pages)
designed to explain the relevance of the research and includes a brief history
or relevant background that leads to the formulation of the problem under
consideration.

The purpose of the introduction is to provide sufficient background
information to enable the reader to understand and evaluate the results of the
study.

The introduction sets out the relevance of the strategic approach in
modern business, substantiates the relevance of the topic, defines the
purpose, objectives and practical significance of the study, indicates the object
and subject of the study, briefly describes the methods and sources of
information used for the study, and presents the results containing elements of
novelty (proposals).

The relevance statement should be brief. A few sentences are enough to
express the main point.

The introduction contains a statement of the purpose of the course work
and the tasks that need to be solved to achieve this goal.

The object of the course work is the process or phenomenon that
generates the problem situation and is selected for research. The subject of
the course work determines the topic of the course work.

The introduction also contains a list of research methods used in the
course work. The research methods should not just be listed separately from
the content, but should also briefly describe what each method is investigating.

MAIN SECTION
The main section of the course work consists of the following
subsections: the company overview; vision, mission and goals; analysis of the
company's environment; analysis of the competitive environment; and a set of
strategies). The title of each section should reflect the nature of the covered
issues. It is not allowed to use the names "theoretical section”, "practical
section”, etc.
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Company overview

This part describes the investigated company. Here, you should provide
a brief history of the company, the company's location, describe the nature of
the company's activities and products/services, and give a description of a
customer.

In the course work it is necessary to reflect the current state and
development prospects of the industry. It is necessary to consider the structure,
the role of industry in the economy; in shortened form to describe the capacity
of the market, trends in its growth and main competitors of the investigated
company; assess the likelihood of new customers as well as to assess the
future development of the company.

Vision, mission and objectives

Specify the vision and mission statement of the company. Evaluate the
current mission statement of the company using a mission statement
evaluation matrix, identifying elements of the mission. As a result of analysis to
make conclusions about the mission and vision statement of the company, their
correspondence. Answer the questions: Does the mission disclose the
company's activities? How is the mission formulated? Does it meet the
requirements? What company has to do to improve the mission?

Then, formulate the ultimate critical goal for the investigated company
using the SMART approach. For better results use the SMART approach for
goal setting (fill the table of SMART goal setting). This goal should correspond
and support the mission and vision of a company.

Develop a Goals Tree Diagram for a studied company. Give an
explanation of the Goals Tree.

Write a one-page summary of your research findings.

Analysis of the company's environment
Environmental Analysis is a very important and very complicated process
for developing a strategy of the company. It requires careful monitoring of the
processes occurring in the environment, evaluation factors and linking those
factors and the strengths and weaknesses of the company, and the
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opportunities and threats that exist in the external environment. A company
studies the environment to ensure a successful progress towards their goals
Environmental analysis includes:
1. Internal Factors Evaluation Matrix (IFE);
2. External Factors Evaluation Matrix (EFE);
3. SWOT Analysis.

Constructing an IFE Matrix (IFE)

Identify exactly 10 strengths and 10 weaknesses for your company, no
more and no less. Your factors should be detailed and actionable rather than
vague.

Assign weight to each factor. Weights reveal how important a factor is to
being successful in the industry. All weights are "industry-based". A factor of
0,10 for example is 5 times more important than a factor of 0,02 for being
successful in the industry. Do not be afraid to include factors with lower weights
though. To have a factor make your top 10 list, justifies its importance, yet it
still may be relatively a lot less important to the industry than others factors you
include. Also, be mindful with respect to what industry your company operates.

Then, assign 1 — 4 ratings to each factor. In contrast to weights that are
industry-based, ratings are company-based and reveal how well your firm is
performing.

Develop an IFE Matrix for your company. Sum and evaluate a weighted
score for the internal environment of your company.

Make conclusions about strengths and weaknesses of the company,
describe potential of the company.

Developing an EFE Matrix (EFE)

Identify exactly 10 opportunities and 10 threats, no more no less. Your
factors should be detailed and actionable rather than vague. Keep in mind both
opportunities and threats should be external in nature. Ask yourself "Does the
firm have control over this factor?" If the answer is yes, then it cannot be an
opportunity or threat.
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Assign to each factor a weight that ranges from 0,0 (not important) to 1,0
(very important). Weights reveal how important a factor is to being successful
in the industry.

Ratings again are company-based and reflect how well the firm is
addressing the particular factor. Assign a rating between 1 and 4 to each key
external factor to indicate how effectively the firm’s current strategies respond
to the factor.

Prepare an EFE Matrix for your company, evaluate each factor and
calculate total weighted score for the organization.

Write a one-page summary of your research findings.

SWOT Analysis

SWOT analysis is a strategic planning method used to evaluate the
Strengths, Weaknesses, Opportunities, and Threats involved in a project or in
a business venture.

It involves specifying the objective of the business venture or project and
identifying the internal and external factors that are favorable and unfavorable
to achieve that objective.

Develop a SWOT Matrix; fill in the matrix key opportunities and threats,
strengthes and weaknesses of the investigated company. Using assessing
methodology evaluates factors and calculates score for each of four quadrants
(SO, ST, WO, WT) of a SWOT Matrix.

Analyze the results and formulate strategies for the company for each
alternative. Justify the best alternative for the company.

Write a one-page summary of your research findings.

Analysis of the competitive environment
Explain intensity of competition in the industry. Identify 2 main
competitors for the studied company. Give a brief description of competitors,
their activity and product/services.
Conduct competitor analysis for studied companies using Competitive
Profile Matrix (CPM).
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To perform the CPM, enter exactly 12 critical success factors, no more
and no less. In a CPM, factors do not need to be overly specific, but they should
be divisional in nature to the extent possible.

After entering in 12 critical success factors, enter in a weight for each
factor; weights are industry-based. It is okay for some factors to receive a low
weight and a factor or two to receive a high weight.

After entering in the weights and identifying your company and two rival
firms, then enter in a Rating (company-based) for each organization. Do not
assign the companies the same rating; take a stand; make a choice.

Evaluate and compare results for each company.

Write a one-page summary of your research findings.

Set of Strategies

Firstly, describe current strategies of the investigated company. Assess
effectiveness of the current strategies.

Strategy set is a system of different types of strategies that are being
developed by a company for a certain period of time. This system reflects the
specific of a company's functioning and development and the level of its claim
to a place in the external environment.

The process of developing a strategic set - an activity which is carried out
at all levels of management hierarchy. There are the following strategies:

common to the enterprise as a whole;

general competitive strategy;

general, functional and a trade type.

Based on preliminary analysis from previous sections, develop a set of
strategies for the studied company.

Set of strategies for studied company must include:

1) justification of the general strategy for a company using Grand
Strategy Matrix;

2) justification of the competitive strategy for studied company using
Porters’ generic strategies model,

3) justification of the strategies for particular business units of studied
company using portfolio analysis - BCG Matrix.
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Grand Strategy Matrix

Grand Strategy Matrix has emerged into a powerful tool in devising
alternative strategies. This matrix is basically based on four important
elements:

Rapid Market Growth;

Slow Market Growth;

Strong Competitive Position;

Weak Competitive Position.

These elements form a four quadrant matrix in which all organizations
can be positioned in such a way that identification and selection of appropriate
strategy becomes an easy task. Moreover, this matrix helps in adopting the
best strategy based on the current growth and competitive state of the firm. A
large scale firm segregated into many divisions can also plot its divisions in this
four quadrant Grand Strategy Matrix for formulating the best strategy for each
division.

Rapid market growth

Quadrant Il Quadrant |
Market development Market development
Market penetration Market penetration
Product development Product development
Horizontal integration Forward integration
Divestiture Backward integration
Liguidation Horizontal integration
Wea!(. o PN trin Aivrmv~ifinasis Strong
competitive competitive
position position
Quadrant IlI Quadrant IV
Retrenchment Concentric diversification
Concentric Horizontal diversification
diversification Conglomerate
Horizontal diversification diversification
Conglomerate Joint venture
divvarcifiratinn

Slow market growth

Fig. 1. Grand Strategies Matrix
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Explain your choice for strategies in Grand Matrix.

Competitive strategy
Using Porters’ generic strategies model, choose a competitive strategy
for your company. Justify your choice.

Portfolio Analysis: BCG Matrix

This technique is particularly useful for multi-divisional or multiproduct
companies. The divisions or products compromise the organizations “business
portfolio”. The composition of the portfolio can be critical to the growth and
success of the company. The BCG matrix considers two variables, namely

market growth rate;

relative market share.

Identify 5 strategic business units of your company. Develop a BCG
Matrix. It is excellent to develop a BCG by geographic region, and construct
another one by product (if you have data).

Write a one-page summary of your research findings.

CONCLUSIONS
The conclusion is the final stage of the course work. The conclusion
summarizes the most important theoretical and practical points of the course
work in terms of the purpose and objectives of the course work. The sequence
of conclusions should correspond to the set of objectives set out in the
introduction.

LIST OF REFERENCES

The list of references is placed after the conclusions. It consists of literary
sources used by the student in writing the course work, namely regulations,
textbooks, monographs, articles in periodicals, websites, etc. Unpublished
sources (financial statements, technical documentation, other internal
documents of the enterprise, lecture notes prepared by the applicant, etc.)
should not be included in the list of references. The number of sources depends
on the novelty of the problem and the degree of its legal regulation. Based on
the experience of preparing the course work, the recommended total number
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of sources in the list of references should be at least 10 items. Sources
published no more than 5 years before the research was written are preferred.

APPENDICES
The course work may contain appendices that reflect the relevant
information base for analyzing the activities of the enterprise and be properly
formatted. The appendices may also contain auxiliary material that is used for
a comprehensive understanding of the course work.

Requirements for the formatting of the course work

General requirements

The course work should be printed by computer on one side of a sheet
of white A4 paper (210 x 297 mm), line spacing 1,5, up to thirty lines per page
(except for the title page, for which the line spacing is 1.3).

Brims must have the following sizes: left — 25 mm, right — 15 mm, top —
20 mm, bottom — 20 mm.

Main text font — Normal, Times New Roman, font size — 14. It is not
allowed to highlight certain words or parts of the text (except for headings and
titles of tables, figures) in bold, italic, and so on.

Paragraph should be 1,25 cm, the alignment of the main text — the width.
"Hanging string" is not allowed.

Numbers cannot be separated from units of measurement — they must
be placed on the same line.

A style of thesis formatting must be unified all over the course work.
Printing should be clear and black. The text density of the course paper should
be the same.

Interrogative and exclamation marks in course work are unacceptable.

The titles of the structural parts of the course work: content, introduction,
sections, list of references, etc. are printed in capital letters (font size 14, bold).

The titles of sections and subsections are single-spaced. The titles of
subsections are printed in lowercase letters (except for the first capital), font
size 14, bold. Between the text of the previous subsection and the title of the
current subsection a blank line is left. Directly after the subsection title there is
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no empty line. There is no full stop at the end of any title.

Each section starts with a new page. Each new subsection starting on
the same page, which a previous one was finished, after one empty line.

The last page of each section must be completed by the text of at
least 2/3.

Numbering

Numbering of sections, subsections, figures, tables, formulas is given
with Arabic numbers without the mark “Ne”.

The first page of the course work is the title page, which includes the total
number of the course work pages. Page number is not put down on the title
page.

Page numbers are printed starting from the second page of introduction
to the end of the last page of appendices inclusively, in the upper right corner
without a full stop. For page numbering font Times New Roman, size 12 is
used.

Before the section title its number in Arabic numerals is placed, followed
by full stop. The word "section" is not written.

Subsections are numbered within each section. The subsection number
consists of the section number and number of the subsection in this section
with full stop between these numbers.

Lists

In the course work at reckoning of certain objects, events or their
properties may be required lists (numbered or bulleted). General rules for using
such lists:

1. If the position is quite voluminous lists (consisting of several
sentences), it is advisable to use a numbered list. Each list item starts with a
new line with a capital letter at the end position of a dot. Numbering is served
with Arabic numerals, dot after the number.

2. If logic requires the implementation of numbering lists positions with a
small number of positions, using a numbered list. The numbering is carried out
in Arabic numerals or lowercase Latin letters, with a bracket after the number.
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Each list item starts with a new line of lowercase letters at the end position of
a semicolon. At the end of the last position of a dot.

3. If necessary, use a multilevel list (if some or all of the list contain
"nested" lists) which should follow the same rules as for bulk items lists.

4. In all other cases, use a bulleted list. Each list item starts with a new
line of small letters at the end position of a semicolon. At the end of the last
position of a dot. Marker or not used, or used as a marker line (dash). Do not
use other types of markers (circle, flower, hand, etc.).

5. Style design lists a certain type (size, indentation, tabs) must be the
same throughout the work.

Figures

Figures (diagrams, charts, graphs) should be placed immediately
following text where they are mentioned for the first time, or on the next page.
Figures, whose dimensions are larger than A4, are taken into account as one
page and placed in the appropriate places on sheets of A3 after mention in the
text or in the Appendices.

If the appendix contains reference information (photos, drawings,
diagrams, charts, graphs, maps), make sure that the text contains references
to it.

Each figure in the main text of the course work or appendix must be
referenced in the text.

All figures, regardless of whether they are graphs, charts, diagrams, etc.,
indicate the word "Fig." with a capital letter and numbered consecutively within
a section, with the exception of figures presented in the appendices. Most
figures should contain a section number and a sequence number, with a dot
between them. Figure’s number and its title and explication (if any) are placed
consequently just under the figure. Between the numbers of figures and its
name there is a dot, e.g. "Fig. 1.2. HR management objectives" [10]. An
example of a figure is presented below.

21



HR management objectives

Current Objectives for problem Innovation
objectives solving objectives

Fig. 1.2. HR management objectives

Figures should be made using a computer and be black and white.
Colored figures are allowed only in appendices.

Tables

Tables are numbered consecutively within the section. Near the right
margin of the sheet, leaving a blank line after the text, the word "table" with its
number is placed. Most tables should consist of section number and serial
number of the table, between which there is a dot. There is no dot after the
table number, for example, "Table 3.2" means the second table of the third
section.

On the next line, symmetrically to the text, give the name of the table.

The word "Table" and the table name starts with a capital letter. The word
"Table", its number and title are in bold. Do not leave a space under the table
heading and place the table. A sample table is given below.

Table 3.2
Calculation of integrated grade of new equipment quality and
effectiveness

Criterion Avg weighted Weight
Producer 4 0,36
Functional capabilities of the equipment 4,24 0,37
Guarantee 2,79 0,1
After-sales service 1 0,06
Equipment cost 3,60 0,11
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Each table must include a header with the names of the columns
(sometimes — with the names of the lines). The table header font must be bold.

The tables are placed after the first mentioning them in the text or, failing
that, on the next page. The table is placed so that it can be read without turning
the unit of work or intertwined with turning clockwise.

All the tables of the course work must be referenced in the text.

All the parts of the table transferred to another worksheet are not entitled,
but the words "Continuation of table" and its number are provided at the right
margin, for example: "Continuation of table 2.1". On the last page instead of
"Continuation of table" write "End of table”. The words "Continuation of table",
"End of table" and the number of tables are given in bold.

For tables Font 14, 12 or 10 pts Times New Roman may be used, line
spacing must be single.

Tables sized 2 full sheets or more are transferred to the appendix.

Formulas

Formulas in the course work are performed using standard mathematical
editors Microsoft Office (eg, Microsoft Equation 3.0) and numbered (if more
than one) within the section. Formulas placed symmetrically to the text,
immediately following formula can treat coma, or punctuation may be missing.
Styles of all the formulas in the work must be the same.

Most formulas consist of the section number and serial number of
formulas in the section between which dot. Formula number is written in
parentheses at the right margin of the sheet. No dot is placed between the
formula and its number and after the formula number in parentheses.

Directly under the formula, there must be an explanation of all symbols
and numerical values of the coefficients used in the formula (including the
symbol indicating the value for which the calculation formula is being
developed) in the order in which it appears in the formula.

A sample of the formula below.
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where AEE — annual economic effect, ths of UAH;
la — additional marginal income during the year, ths of UAH,
Ca — additional costs during the year, ths of UAH.

According to the example, it is a second formula of the second section.

References

When writing the course work, students must make references to the
source materials or individual results presented in the course work (theoretical
sources, reference materials, etc.), as well as to tables, equations, figures and
appendices to the course work.

If information, materials from textbooks, monographs, review articles and
other multi-page sources are used, the reference must accurately indicate the
number of pages, figures, tables, formulas from the source referred to in the
report.

The source in the text must be cited with the serial number indicated in
the reference in two brackets, for example, "[4, pp. 21 - 22]" (the fourth number
in the reference, pages 21 - 22).), or "... in [14, 21, 30] ..." [16].

A reference to a figure contains a serial number, for example: "Fig. 1.4"
in lowercase letters.

A reference to a formula indicates the serial number of the formula in
parentheses, for example: "... y (2.3)".

When referring to a table in the text, the word "table" is written with a
lowercase letter, for example: "...in table 1.4".

In repeated references to tables, illustrations and formulas, the word
"see" is used, for example, "see tab. 1.2".

The list of references must be drawn up in accordance with the
requirements of State Standard of Ukraine 8302:2015 (DSTU 8302:2015) (an
example of the formatting can be found by following the Ilink
http://lib.znau.edu.ual/jirbis2/images/phocagallery/2017/Pryklady DSTU 8302

2015.pdf).

Sources in the list of references are given in alphabetical order ("in
alphabetical order by the first author's surname or by the title in case of
absence of information about the author). First, sources in Ukrainian are
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presented, followed by sources in other languages. Numbering sources list —
sequentially.

When including individual sources in the list of references, it is necessary
to provide all the original data: Full name of the author(s), title of the work,
location and name of the publisher (the latter is optional), year of publication,
total number of pages (for periodicals — page range of the article to which the
reference is made). Also, the following general requirements must be taken
into account when compiling a list of references:

initials and surname of the author are not detached from each other, that
Is always placed on the same line;

titles and other details of sources from foreign languages are not
translated,

abbreviation of the word "page" ("p.") is always placed on the same line
with the corresponding number;

it is not allowed to cite a Journal (newspaper) number as a separate item
in the list of references — only a separate article can be an item in the list of
references;

similarly, it is not recommended to link to an entire website — the
reference should be a separate page that is designed as an article (with certain
differences from an article in a paper edition). An exception may be websites
with statistics, background information — in the event of repeated references in
the text of the course work on different pages of the site as it is allowed to draw
the line item list of references;

URL address of the website, both in the main text of the paper and in the
list of references, cannot be given in underlined font;

the requirements for punctuation and the font used (according to the
sample) should be strictly observed, not replacing the dash with a hyphen,
making the necessary indents between the structural elements of the list of
references and punctuation marks, using italic font in situations required by the
standard.

A sample of the formatting of references by their type is provided in
Appendix B of the guidelines. It should be noted that in the work the list of
references is not presented in a table, as presented in Appendix B, but in a
numbered list.
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You can use an online reference generator to create a list of references
https://www.grafiati.com/uk/blogs/dstu-8302-2015-referencing-generator/.

APPENDICES

Appendices are drawn up as an extension of the course work
immediately after the list of references, as a separate part, and are placed in
the order of appearance of references in the text of the course work.
Applications should begin with a title page, which caps symmetrically sheet
printed word "APPENDICES". Each appendix must also begin with a title page
with the word "APPENDIX" and the corresponding letter symmetrically placed
on the page and in bold. For example: "APPENDIX A". On the next line, its
name should be given in small letters, in bold, for example: "Organizational
structure of enterprise management". The words " additional", "appendix"”,
appendix number and title in quotation marks are not given.

The appendices must be identified consecutively in capital letters of the
English alphabet, for example: "APPENDIX A", "APPENDIX B", etc.

Figures, tables and formulas in the appendices are numbered in each
appendix, e.g. "Fig. E.2" is the second figure in APPENDIX E, (A.1) is the first
formula in APPENDIX A. Figures, tables, and formulas in the appendices must
be drawn up in accordance with the general requirements for a course work.
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Pexum pocrtyny :
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2. MeHepkmeHT [EnekTpoHHWW pecypc] : HaB4YarbHO-MPAKTUYHUM
NOCIOHMK ONs CaMOCTIMHOIO BMBYEHHSI OUCUMMNIIIHKM Yy cxemax, Tabnuusx,
TecTax Ta 3aBaaHHsx / M. B. AdaHackes, |. A. Innonitoea, B. B. Ywkansos, I.
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BrinsHiok, A. B. Kotnuk Ta iH. — Xapkis, XHEY, 2011. — 352 c. — Pexxum goctyny
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Management / R. Kennedy , E. Jamison , J. Simpson , P. Kumar . — Virginia
Tech Publishing, 2020. — 355 p.
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https://pns.hneu.edu.ua/course/view.php?id=606.
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Appendix B.1

Examples of references in the list of references

Type of source

Examples of formatting

1 2
Laws and 1. Tocnogapcbkmn Kopekc Ykpainm Big 16.01.2003 p. Ne 436-1V.
regulations Bidomocmi BepxogHoi Padu YkpaiHu. 2003. Ne 18, Ne 19-20, Ne 21-22.

Cr. 144.

2. lNpo [epxaBHy nporpaMmy €KOHOMIYHOro i couianbHOro pPo3BUTKY
Ykpainm Ha 2010 pik: 3akoH Ykpainu Big 20.05.2010 p. Ne 2278-17.
Bidomocmi BepxoeHoi Padu YkpaiHu. 2010. Ne 33. Ct. 470.

3. MNpo cxBaneHHs [epxxaBHOI nporpamu po3BUTKY MPOMMUCIIOBOCTI Ha
2003-2011 poku: NoctaHoBa KabiHeTy MiHicTpiB YkpaiHu Big 28.06.2003
p. Ne 1174. OgbiyitiHut sicHuk YkpaiHu. 2003. Ne 31. CT. 1628.

Official standards

4. OCTY ISO 9001: 2001. Cuctemn ynpaeniHHA sIKiCTHO. [MMHHMIA Big
2001-06-27]. Kuis, 2001. 24 c. (IHdopMmaLis Ta AOKyMeHTaUis).

5. British Standard BS 6079-1:2000. Project management — Part 1: Guide
to Project management. BSI British Standard Institute. 2000. 182 p.
(Information and documentation).

Laws, regulations,
standards posted
on the Internet

6. MNpo [epxaBHy nporpamy €KOHOMIYHOro i couianbHOro pPo3BUTKY
Ykpainm Ha 2010 pik: 3akoH Ykpainu Big 20.05.2010 p. Ne 2278-17. URL:
http://zakon.rada.gov.ua/cgi-bin/laws/main.cgi?nreg=2278-17 (marta
3BepHeHHs: 12.10.2023).

Books:
monographs,
textbooks, study
guides,
dictionaries, etc.
(one author)

7. bnuaniok T. 1. Bnnive yukniyHOCTI pO3BUTKY EKOHOMIKW Ha iIHHOBaUiMHY
AisnbHicTb nignpuemctea : MoHorpadgis. X. : @Ol AnekcaHgposa K. M.,
2008. 352 c.

8. Fayol H. General and Industrial Management. Connecticut, USA:
Martino Fine Books. 2013. 142 p.

Books:
monographs,
textbooks, study
guides,
dictionaries, etc.
(two to three

9. Jlenenko T. I, Kotk A. B. [llpouecHun nigxig Ao ynpasniHHSA
KOHKYPEHTOCMPOMOXHICTIO NignpueMcTBa : MOHorpaduis. Xapkis : Bug.
XHEY, 2012. 316 c.

10. Huerkamp M. J., Mallon D., Percifield G. Facility Design, Planning,
and Renovation; 2" edition. Boca Raton: Taylor & Francis, 2018. 430 p.
11. Thomas A., Stewart. Intellectual capital. The new wealth of

authors) organizations. New York, 2019. 254 p.
Books: 12. OpraHi3auiss MapKeTUHIoBOro yrnpasniHHA OiANbHICTIO NigNPUEMCTB
monographs, MawmnHobyaiBHOro knactepa B ymoBax rnobanisauii : mMoHorpadia /
textbooks, study [Jlenewnko T. I., Mununexko A. A., lMywkap O. |., bepe3soscbkun K. M. X. :
guides, TOB «3onoTi cTopiHkn», 2015. 664 c.

dictionaries, etc.
(four authors)

13. Corporate social responsibility across Eorope / Habisch A., Jonker J.,
Wegner M., Schmidpeter R. Germany: Springer. 2004. 395 p.
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Continuation of the tab. B.1

1 2
Books: 14. KoHuenTyanbHi 3acagn ynpasniHHS NigNPUEMCTBOM SK €KOHOMIYHOO
monographs, cuctemoro: MoHorpadisi / 3a 3ar. peg. B. O. Kotoga. Xapkis : Bug. XHEY,
textbooks, study [2007. 414 c.
guides, 15. MeHeXMEHT y CTpPYKTypax BUOAABHUYO-MoMirpadiyHoro KOMnsiekcy :

dictionaries, etc.
(more than four
authors)

HaB4YanbHM NocioHuk / Nlenenko T. |. Ta iH. X. : Bua. XHEY, 2011. 352 c.

Without an
author

16. MixxHapoaHi BigHOCKMHM : MOHorpadisi / 3a pea. M. A. bepesoBcbKoro.
Kwis : LUYJ1, 2016. 162 c.

17. An Encyclopedia of Keynesian Economics, Second edition / edited by
Th. Cate. Edward Elgar Publishing, Incorporated, 2013. 704 p.

Part of a
publication
(monograph)

18. Jlenenko T. |., Kotnuk A. B. CyyacHi nigxoau oo BMAineHHs nigcucrem
nignpuemcTtBa. KoHuenmyarnbHi 3acadu yrpaesiHHs rnionpuemMcmeom 5K
eKoHomMiyHor cucmemoro . MoHorpadis / 3a peq. B. O. Koroga. Xapkis :
Bug. XHEY, 2007. C. 26-47.

19. Griffith R. Preface: A look Forward to the future of internationalization.
Cross-Cultural Undergraduate Internships: A Toolkit for Empowering the
Next Generation. / edited by D. de Gennaro, M. Marino. Emerald
Publishing Limited. 2023. P. xxi—xxiii.

Multi-volume
editions

20. boHpgapeHko B. I'., KaHiscbka I. HO., lMNMapamoHoBa C. M. Teopiqa
NMOBIpHOCTEN | MaTemMaTnyHa ctatuctuka. Y 2 4. K.: HTYY «KIl», 2006.
Y.1.125c.

21. EHumknoneaia pocnuH / peakon.: |. M. [lepkady Ta iH. Kuis : LIYJ1, 2016.
T.8.812c.

22. Kotnuk A. B. KpuTuka 3actocyBaHHS MeTO4y pajapy Afst OLHKK
KOHKYPEHTOCMPOMOXHOCTI  nignpuemcTtBa.  AkmyarnbHi  npobremu
€KOHOMIYHO20 ma couiaslbHoO20 pPO38UMKY 8UpPObHUYOi cgbepu
matepianu VI MixxHapogHoI HayKOBO-TEOPETUYHOT KOHGIEepPEHLIT MONoANX
BYEHMX i CTyAeHTIB, M. [loHeubk, 21-22 TpaBHsa 2009 p. doHeubk : BH3
HoHHTY, 2009. T. 1. C. 291-294.

23. brogpxkeTHa cuctema YKpaiHu: icTopis, CTaH Ta nepcnektmem : y 3 1./
Akag. npaB. Hayk YkpaiHu. JlbBiB : lNpaBo, 2012. T. 2 : BrogxeTHUN
MeHepKkMeHT / 3ar. peq. HO. . bybpsika. 476 c.

Translated
editions

24. bpirxem €. B. OcHoBU (piHAHCOBOro MeHeIKMeEHTY / nep. 3 aHrn. B.
Binenbkoro Ta iH. Knie : Monoapb, 1997. 998 c.
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Continuation of the tab. B.1

1 2
Articles in 25. Kotnuk A. B. TlobGygoBa cucCTeMM MOKA3HWUKIB ANSA  OLUIHKK
periodicals KOHKYPEHTOCMNPOMOXHOCTI Bi3Hec-npoueciB nignpuemcTsa. YnpaesiHHs
(magazines, pozsumkom. 2011. Ne 21 (118). C. 30-32.
newspapers) 26. Kotnuk A. B. LineopieHtoBaHmi nigxig 0o igeHTtudikauii 6isHec-

npouecis nignpuemctsa. bisHec IHgpopm. 2013. Ne 2. C. 193-196.

27. Macnoscbka J1. L., CaBuyk B. A. OuiHka pe3ynbTaTUBHOCTI i
edEeKTMBHOCTI BMPOOHMLTBA OpraHivyHOi arponpoAoBOMnbYOl NPOAYKLIi.
Aepoceim. 2016. Ne 6. C. 23-28.

28. Cieciora M., Botkunow W., Pietrzak P., Gago P. Key criteria of
ERP/CRM systems selection in SMEs in Poland. Online Journal of
Applied Knowledge Management. 2020. Ne1, P. 125-136.

29. Dankevych Ye. M., Dankevych V. Ye., Chaikin O. V. Ukraine
agricultural land market formation preconditions. Acta Universitatis
Agriculturae et Silviculturae Mendelianae Brunensis. 2017. Vol. 65, Ne. 1.
P. 259-271.

30. Voynarenko M. P., Dzhuliy V. M., Dzhuliy L. V., Yemchuk L. Modeling
of intangible assets development and improvement processes in the
enterprise  management. Periodicals of Engineering and Natural
Sciences. 2019. Vol. 7, No. 2, P.618-628.

Collections of
scientific papers

31. Haymoe O. b., MaptnHoBa O. B. KoHuenTyanbHi nigxogn Ao
POpMyBaHHA MeXaHiaMy aganTauilHMX CUCTeM YNpaBniHHA HAKICTHO
TEKCTUNbHOT NpoayKUii. EKoHoMIKa: npobnemu meopii ma npakmuku : 30.
HayK. npaub. [AHinponeTtposcbk, 2008. Bun. 238. T. 4. C. 968-977.

Proceedings of
conferences

32. [IpysiHa |. A. IHopmaTmMsauia €K nepegymoBa couianbHO-
€KOHOMIYHOrO pPO3BUTKY perioHy. AxkmyarnbHi npobremu po3sumky
2asly3e80i eKOHOMIKU ma siocicmuku : MmaTtepianu Il Hayk.-npakT. KOH®.
XapkiB : Bua-so H®ay, 2013. C. 108-110.

33. Kotnuk A. B. Kputuka 3actocyBaHHS MeTO4y pajapy ANns OuiHKK
KOHKYPEHTOCMPOMOXHOCTI  nignpuemcTtBa.  AkmyanbHi  npobrnemu
€KOHOMIYHO20 ma coujaslbHo20 pPO38UMKY 8UPOBHUYOI cohepu
matepianu VI MixkHapogHOT HayKOBO-TEOPETUYHOT KOHDEpPeEHLLiT MOnoanx
BYEHUX i CTyAeHTiB, M. [loHeubK, 21-22 TpaBHa 2009 p. [JoHeubk : [IBH3
HOoHHTY, 2009. T. 1. C. 291-294.

34. Zehetner D. Zehetner A., Zehetner D., Lepeyko T., Blyznyuk T.
Generation Z's expectations of their leaders: a cross-cultural, multi-
dimensional investigation of leadership styles. ECMLG 2022 18th
European Conference on Management, Leadership and Governance.
Lisboa, Portugal. 2022 (November). Vol. 18. No 1. P. 447-455.

Abstracts of
dissertations

35. Bbapabace [. O. YnpaBniHHA KOHKYPEHTHMMW nepeBaramu
nignpuemMmcTBa (Ha Npvknagi nignpuemMcTB LUBEWHOI ranyai) : aBToped.
Auc... KaHa. ekoHoM. Hayk : 08.06.01. K., 2003. 18 c.

Dissertations

36. becepoBcbknin O. M. MpURHATTS ynpaBniHCbKUX pilleHb: NPOLECHUN
niaxia : guc... Kang. ekoHoM. Hayk : 08.06.01. Xapkis, 2004. 241 c.

37. Zehetner-Hirtenlehner D. Formation of leadership style in the process
of generational transition in enterprise management : PhD in
Management. Kharkiv, 2023. 268 p.
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End of the tab. B.1

1 2
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