MIHICTEPCTBO OCBITU | HAYKU YKPAIHU

XAPKIBCbKUW HALIIOHATTBHUA EKOHOMIYHUN YHIBEPCUTET
IMEHI CEMEHA KY3HEUSA

MeToauyHi pekomeHaauii oo
KOMMIIEKCHOrO TPeHiHry Ana 3gobyBayis
BULWOI OCBiTK cneuianbHocTi 051
“EKOHOMIiKa” OCBITHbLOI Nporpamu
“EKOHOMiYHa KiGepHeTuka” apyroro
(maricTepcbkoro) piBHs

ko
Yknagaui: 28 ;\\ - K.e.H., gou. MaHaceHko O. B.
%/ ' K.€.H., aoLl. Mpokonosuy C. B.
= K.€.H., gou. 'Bo3auubkui B.C.
5.
BianosiganbHuii 3a Bunyck: 1~ DO.e.H., npod. Nyp’'siHosa 1.C.
O
XapkiB
XHEY im. C. Ky3aHeus
2024

Tot FOEL Soniy

. )
Ha& -neivo. 6108 1£.03.2Y9 /{ﬁ



YOK 330.46(072.034)
M54

Yknapaui: O. B. NaHaceHko
C. B. lNpokonoBun4
B.C. 'Bo3anLubkum

3aTBepkaeHo Ha 3acigaHHi kKadeapn eKOHOMIYHOT KiGEPHETUKN |
CUCTEMHOrO aHaniay.
MpoTtokon Ne 1 Big 22.08.2023 p.

CamocmiliHe efleKmMpPoOHHe meKcmosge Mepexxeae 8UOaHHS

MeToau4dHi pekoMeHZauil 0O KOMMMEKCHOro TPEHiHry Anis
3gobyBadiB BULLOI OCBITU crneuianbHocTi 051 “EKOHOMIKa” OCBITHBOIT
nporpamu “EkoHomivHa KibepHeTuka” apyroro (MaricTepcbKoro) piBHs
[EnekTpoHHuin pecypc] / yknag. O. B. NaHaceHko, C. B. Npokonosuny,
B.C. 'Bo3guubkmin. — Xapkis : XHEY im. C. KysHeuq, 2024. — 27 c.

MogaHo wMeToaMyHI pekoMeHZauil LWoao nopsaaky opradisauil Ta
NPoBeAEHHSI KOMMIEKCHOro TPeHiHry. HaBeaeHo CTPyKTypy Ta 3MIiCT OCHOBHUX
3aBOaHb KOMMMEKCHOrO TPEHIHTY.

PekomengoBaHo ana 3gobyeadiB  cneuianbHocTi 051 “EkoHomika”
OCBiITHbOI nporpammn “EkoHOMIYHa KibepHeTuka” apyroro (MarictTepcbKoro)
PIBHSI.

© XapkiBCbKUI HaLioHaNbHWI
€KOHOMIYHUWN YHIBEPCUTET IMEHI
CemeHa KysHeud, 2024



BcTtyn

LlinboBa ayguTopia TpeHiHry — 3000yBadi Apyroro poky HaBYaHHSA
cneuianbHocTi 051 “EkoHomMmika” oOCBiTHbOI nporpamn “EKOHOMIYHA
KibepHeTuka” apyroro (MarictTepcbKoro) piBHs.

MeTa TpeHiHry — POpMYBaHHS MPaKTUYHUX HABUYOK MPOBELEHHS
MapKeTUHIroBMX OOCHigXeHb y npoaykrosomy IT.

[1ns JOCArHEHHSA MEeTU BU3HA4YEeHO Taki 3aBOaHHS:

- MOCTaBWUTM Ui, cpopmyBaTK OYiKyBaHi pesynbTaTu, chopmyBaTu

nnaH peanisadil ogHiel 3 uinen 3a mogennto CROW,

- 3p0O3yMiT! 0CcOBNMBOCTI NpoaykToBKMX I T-KOMMaHIn Ta Pi3HMLIO MiXK
NPOAYKTOBUMU Ta ayTcopc | T-komnaHisgmu;

- 3PO3YyMITN, LLO TaKe KOTHITUBHI ynepemkeHHS Ta SKUMW BOHMU
OyBaloTb, MNpoaHanisyBaTu NPOAYKTU Ha BUKOPUCTAHHA Y HUX
NCUXOMONYHMX NPUMAOMIB, MpoaHanisyBaTtu nMpouec OUiHKK
MNOTEHUINHUM  KOpUCTyBadYeM  MOXIIMBOCTI  KOPUCTYBaHHSA
NPOAYKTOM ANA BNSIMBY Ha NOBELIHKY KOPUCTYBauiB,;

- MPOBECTU pedonekcito Npo 0cobnMBOCTI MapKeTuHry IT-npoaykTis,
chopmyBaTh pO3yMiHHSA, HOMY MapKeTUHI — BaXfiMBa CKlagosa
poboTn Hag Byab-AKMM NPOAYKTOM, NponpautoBaTn YeKnucT angd
aHanisy uinboBOI ayanTopil TBOro NPOAYKTY;

- NPOBECTU KOHKYPEHTHUMA aHamnia B MeXax aHanisy puHKy,
HaBYMTUCA NpauoBaTth 3 IHCTpyMeHToM Business Canvas;

- nobyayesaTtu cTpaTerito BUXoA4y MPOAYKTY Ha PUHOK, NPOBECTU
SWOT-aHani3 cBoro npoaykry;

- npoBectn Marketing Compliance; npoaHanisyBatu ocob6mmBOCTi
Hanpamy Affiliate-mapkeTunry Ta Media Buying;

- o3HanomuTuncb 3 Social Media Marketing;

- Oi3HaTUCb, K B3aEMOAIATM 3 IHJQEeHCepaMn B peKiaMHiIn
KamnaHil KOHKPETHOro NpoayKTy;

- pisHaTUcb npo ocobnuBocti email- Ta push-mapkeTuHry;
BU3HAYUTU 3B’SA30K KOHTEHT-MapKeTUHIy 3 iHWKUMKU HanpsimMamu
MapKeTuHry IT-npoaykTis,;

- MNPOBECTM aHaniTMKy B MapKeTuHry |T-npoaykTiB; HaBYMTUCH
npayoBaTh 3 MapKETUHIOBUMWN METPUKAMU;

- po3pobutn MapkeTUHroBy cTparterito IT-npoaykTy.
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[MpakTn4yHi 3agadvi TpPeHiHry [O03BOSiATb CdopMyBaTW Ta 3akpinuTu
BiAMOBIAHI (haxoBi KOMMNETEHTHOCTI Ta cdopMyBaTh y 3006yBadviB HaBUYKM
NPUAHATTA  CaMOCTIMHMX  MOCSMIQOBHUX  YNpaBmiHCbKUX  pilleHb Yy
cuctemax MpOEKTHOro ynpasniHHS.

KomneTeHTHOCTI, aki 3000yBadvi HabyBatoTb Mig Yac TPEHIHry HaBeae Ho
B Tabn. 1.

Tabnuuga 1
KomneTeHTHOCTI Ta pe3ynbTaTu HaB4YaHHA
KomneTeHTHOCTI PesynbTaTt HaB4YaHHSA
IK PH4, PH7, PH11, PH12, PH13, PH14
CK10 PH12, PH13, PH14
CK11 PH4, PH7, PH11
ne IK — 3paTtHicTb BM3Ha4yaTM Ta poO3B’A3yBaTM CKNagHi €KOHOMIYHI 3agadi Ta npobnemw,

npuiMaTtK BIQNOBIOHI aHaNITUYHI Ta YNpaBniHCbKI pilleHHSA Yy cdepi ekoHoMikn abo y NpoLECi
HaBYaHHS, WO nepenbayae npPoOBEAEHHA OOCnigkKeHb Ta/abo 3OiMCHEeHHs iHHOoBauil 3a
HEBM3HAYEHMX YMOB Ta BUMOT.

CK10.3paTHicTb 00 po3pobku cueHapiiB i cTpaTerin po3BUTKY COLianbHO-eKOHOMIMHNX
cucrtem.

CK11. — 3gaTtHicTb nnaHyBaTu i po3pobnsTM NPOEKTN y cdepi EKOHOMIKW, 3aiNcHIoOBaTH 1i
iHdopMauiiHe, MeToguyHe, MaTepianbHe, piHaHCOBE Ta KagpoBe 3abe3neYveHHs.

PH4. — Po3pobnatu couianbHO-eKOHOMIYHI MPOEKTU Ta CUCTEMY KOMMMEKCHUX A Woao iX
peanisauii 3 ypaxyBaHHAM iX Uifien, OYikyBaHMX couiafibHO-€KOHOMIYHMX HacnigkiB, pU3KKIB,
3aKOHOLAaBuYMNX, PECYPCHMX Ta iHLLNX OOMEXEHD.

PH7. - O6bupaTtn edekTuBHi MeToamM ynpaBniHHA EKOHOMIYHO AiiNbHICTIO, 06r'pyHTOBYBaATH
NPOMNOHOBAHI PiLLEHHA HA OCHOBI pefieBaHTHUX AaHUX Ta HAYKOBUX i NPUKNagHNX OOCNIAXEHb.

PH11. — BuaHayaTi Ta KPMTUYHO OLHIOBATU CTaH Ta TeHAEHLUi couianbHOEKOHOMIYHOro
po3BUTKY, (popmyBaTU Ta aHarnisyBaTn Mogeni eKOHOMIYHUX CUCTEM Ta MpPOoLIeCiB.

PH12. — O6rpyHTOBYBaTU YnpaBmiHCbKi pilleHHSA LWoAo0 edeKTUBHOro po3BUTKY CyO’'eKTiB
rocnogaproBaHHs, BpaxoBYOUU Lifi, pecypcu, OBMEXeHHS Ta PU3NKK.

PH13. — OuiHoBaTM MOXIMBI PU3MKKW, COLiaNbHO-EKOHOMIYHI Hacnigku ynpaBmiHCbLKUX
pilLEHb.

PH14. — Po3pobnaTtu cueHapii i cTpaTerii po3BUTKY COLiaribHO-€KOHOMIYHMX CUCTEM.

MeToau, L0 BUKOPUCTOBYOTLCSA Mif, Yac TPEHIHTY:

ANCKYCIT — NPOBOAATLCA 3a Y4acCTHO TpeHepa, KU BUKOHYE (DYHKLLiIO
MoJepartopa Ta KoopauHaTopa, CIPAMOBYE Xif, TPEHIHIY Ta KOHTPOJSIHE BUKO-
HaHHSA YMOB;



MO3KOBMWiA WTypM. Moro meTa - cdopmynioBaTti sikomora Binblue igeil
Ha 3agaHy Temy. Mo3KkoBMI LWITYPM NPOBOAUTBLCS Y [Ba eTanu: Ha nepLiomMmy
eTani opMysIoTb iael, Ha OPYroMy iX OUiHIOTb.

CUTyaUinHi 3aBOaHHS - Le pearbHi cuTyauil, npeacrasneHa rpyni ans
aHanisy. 3a JOoMNoMOroK LbOoro MeToay MOXHa NpoBOAMTU aHani3 peanbHuX
CUTyaUiin, BU3HA4YaTW B HUX KNKOYOBI NPOBNeMHi NUTaHHA, doopmyntoBaTh igei
LLIOOO MOXIMBOIrO PO3B’A3aHHS TakuUxX CUTyauin.

poboTa B Manux rpynax — CTBOPHE MOXIMBOCTI AN ydaCTi KOXHOro
3gobyBaya B yxBarieHHi KOMaHOHUX piwleHb, 3abesnedye popmMyBaHHA OCO-
BUCTICHNX AKoCcTen i gocsigy opMyBaHHSA NPOMECINHOT Ta coLlianibHOT KOMY-
HiKauil;

KOJTIEKTMBHI npes3eHTauil - ue Taka popma npeacTaBrieHHs maTepiany,
Konn Kinbka (Tpoe abo Oinbwe) ocid pasom (No 4epsi) NOBIAOMNAKTb
iHbopMauito ayamTopil. 3rigHO i3 BKasiBKaMW BeOy4vOro, HAKUN  perynioe
4YeproBiCTb BUCTYMIB, KOXHWUW MpPE3eHTytounrn pobuTb [OonoBiab NEBHOI
TpuBanocTi (3a3suyan o 15-20 xBuUnuH).

OpraHisaudinHa CTpyKTypa KOMMMEKCHOro TPEeHiHry

KoMnnekcHun TpeHiHr — ue dopma npobnemMHOro HaBYaHHSA, LWOo
OpieHTOBaHa Ha BignpautoBaHHA W 3aKpinfieHHa eqeKTUBHMUX Moaenen
NOBEeAIHKN, MaKCUMarbHO aKTUBHY y4acTb criyxadiB (y4acHUKIB), B3AEMOOOMIH
AO0CBIOOM Ta BUKOPUCTAHHSA edeKTUBHOI rpynoBoi B3aemogii. KomnnekcHuin
TPEHIHI HOCUTb MIKAUCUMUNITIHAPHUA XapaKTep i € 3aBepluanbHUM eTanom Yy
nigrotoBLi 6akanaspiB 3 ynpaBniHHS CKNagHMMKU CUCTEMaMM.

Cnpuatnuey aTtmocdepy AN HaBYaHHA Yy TPEHIHroBin  rpyni
3abeaneyvyoTb Npasmna, 9KMxX Mae 4OTPUMYBaATUCS KOXHUIA y4acHUK. OCHOBHI
3 HMX: LiHYBaHHA Yacy; YBIUYNMBICTb; NO3UTMBHICTb; PO3MOBA Bif CBOroO iMeHi;
AoOpoBifibHA aKTUBHICTb, KOHMIAEHUIMHICTD, «CTOM»; «MNigHATa pykay;
3BOPOTHUM 3B'A30K TOLWO. [paBuna npunmMarTbCa Ha NoYaTKy TPEHIHry BciMa
yvyacHuKamu rpynu i noTpibHi 4ns Toro, wob KOXHUI Mir:

npayoBaTn B KOMPOPTHUX YMOBAX;

oTpumyBaTu iH(popmauilo camMoMy W He 3aBaxaTu OTpumyBaTu
iHbopMaLito IHWKMM Yy 3pYyYHUIA 0151 KOXKHOMO cnocib;

BiaBepTOo, 6€3 NoborBaHbL BUCNOBNOBATY CBOI OYMKN;

A03BoNUTM cobi CrNOHTaHHI, nonepegHbO HE 3BaXXEHi BUCMOBU, LLO
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HabnmxaTuMe TPEHIHT 40 pearnbHOro XUTTS;
OyTW BNEBHEHUM, LLO HagaHy HUM iHpopMaLilo BUKOPUCTAKOTb TiflbKN B

IHTepecax y4YacHUKIB.

[MpoBeaeHHs TpeHiHry BiAOYBaeTbLCS 3@ NEBHOK CTPYKTYpOto (Tabn. 2):

Tabnuuga 2
CprKTypa KOMMJIeKCHOoro TpeHiHI'y
Ne 3micT poboTu Kinbkicte | dopmun, TexHonoril, CawmocTinHa pobota KinbkicTb
n/n roavH BrnpaBu rognH
1 2 3 4 5 6
[eHb nepumin
1 O3HanoMneHHs 3i 2 lMpeseHTauiqa Ornag niTepaTypHUX 4
CTPYKTYpPOIO CTPYKTYpU axeper, 3HaoOMCTBO 3
TPEHiHry, BXigHWUM TPEHIHTY N | OCHOBHUMM
IHCTPYKTaX LLOJo OCHOBHUX BUAIB | NPOOYKTOBUMM IT-
npoBeaeHHs OiSiNbHOCTI KOMMaHisMn  YkpaiHm
TPEHiHry Ta ymMoB Ta CBITY
HaBYaHHS
2 Betyn Jo 2 Onuc BnacHoro | BusHa4yeHHsa Mici, 4
MapkeTuHry  IT- IT-npoaykTy OCHOBHMX  PYHKLUiN,
NPoAYyKTIiB YHiKanbHOCTI
nponosunuii, UinboBOIl
ayauTopii, 60nbLoBMNX
TOYOK
Ycboro 4 8
[eHb gpyrmn
3 AHani3 puHky 2 lMpoBeaeHHs OuiHIOBaHHA  pi3HUX 6

KOHKYPEHTHOrO acrekTis BisHec-

aHanisy 3 | mogeni: CEerMeHTiB

IHCTPYMEHTOM cnoxwusadis, npobnem

Business Canvas | kopucTyBauiB,

KOHKYPEHTIB Ha PUHKY,
YHiKanbHOI LiIHHOCTI
4 Mobynosa 4 Pospobka Go-to- | BusHavyeHHs 6
cTparterii Buxogy market cTpaTerii | LinbOBOro pPWHKY AN
NpPoaYKTY Ha BNacHoro NPOAYKTY, igeanbHOro
PUHOK NPOAYKTY. KOpUCTyBaua,

SWOT-aHanis nnatcgopmun ans

BIlacHoro KOPUCTYyBauiB.

NPoOaYKTY MposegeHHa SWOT-
aHanizy. [NpoBeneHHs
aHarni3y KOHKYpeHTIB

Ycboro 6 12




3akiH4yeHHs Tabn. 2

1| 2 BE 4 5 | 6
[eHb TpeTin
5 Search  Engine 2 MigrotoBka  SEO- | lMigrotoBka SEO-TekcTiB | 4
Optimization TEKCTIB NMpO MPOEKT. | NPO NPOEKT. BU3HayYeHHsA
(SEO). App Store Migrotoska KITHOYOBUX ereMeHTIB
Optimization MeTagaHux B App | 3acTocyHky B App Store
(ASO) Store Ta Google | Ta Google Play
Play
6 Affiliate 2 3HanomMcTBO 3 | Bubip nnatcpopmn ana | 4
marketing and Affiliate marketing, | peknamu.  BusHayeHHA
Media Buying.. Media Buying Ta | MeTpUK ONs OUiHIOBaHHS
Social Media Social Media | edpeKTUBHOCTI
Marketing (SMM) Marketing (SMM) couianbHMx MEpex.
CTBOpPEHHA  TEeXHIYHOro
3aBOaHHSA Ha An3anH
7 Public Relations 2 3HanomMcTBO 3 | AHanis Ta BuWOIp Mepgia 4
and Partnership. Public Relations | ana  cniBnpauyi  (PR).
Influence and Partnership. | AHania  cniBnpaui 3
Marketing. Email Influe_znce Marketing. | )XypHanictamu
Email and Push
and Push Marketing
Marketing
Ycboro 6 12
[leHb YyeTBEpPTUN
8 AHanituka B 2 lMpoBeaeHHs Peanizauisa  anroputmy 4
MapketuHry  IT aHaniTmku IT- | gocnigxeHHs npobnemu
NPOAYKTIB. NPOAYKTIB
8 MapKeTUHroBi 4 Pobota 3 | BusHadeHHa meTpuk ons 8
MeTpukn Ta Unit- MapKeTUHIOBUMM OLliHIOBAHHSA
€KOHOMiKa. MeTpukamm eeKTUBHOCTI
MapKETUHIOBUX KaHasiB
Ycboro 6 12
[eHb m’atnn
10 MapkeTnHrosa 4 Poapobka AHanis LiNboBOI 8
ctpateria  IT- MapKeTUHIOBOI ayanTopil, No3uLitoBaHHSA
NPOAYKTY cTpateril IT- | Ta BUSHAYEHHS KINHOYOBUX
NPoaYKTY Mecenxis, nobygosa
MapKETMHIOBOI BOPOHKU
Ycboro 4 8
[eHb wocTtun
11 lMpencraBneHHs 2 3axuct  3BiTY 3 |YyacTb Yy 0OBroBOpeEHHi 4
3BITY 3 TPEHIHry TPEHiHry yCix npeacTaBneHnx
Ta npeseHTauii NPOEKTIB
12 OuiHtoBaHHSA 2 MNipBeaeHHs HapaHHs 3BOPOTHLOIO 4
TPEHiHry NiACYMKIB TPEHIHry | 3B’A3KYy
Ycboro 4 8
3aranom 30 60
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Xig TpeHiHry
[deHb nepwnn

O3HaNoOMIIEeHHA 3i CTPYKTYPOIO TPEHiIHrYy, BXiAHMUN iIHCTPYKTaX
LoAo nNpoBeAeHHs1 TPEHIHry Ta YMOB HaB4YaHHS

HeobxigHo HagaTu iHopmauito Npo KOMMMEKCHUA TPEHIHr | Knoro
nporpamy, po3noBiCTX NPO iCTOPItO Ta CYTHICTb POBOTU, OPIEHTYBATUN YHaCHUKIB
Ha IHTepaKTMBHY METOAMNKY HaBYaHHS.

Ha nouyatky TpeHiHry TpeHep BUCTYNae 3 MPUBITAHHAM, TMOSACHIOE
B3aEMO3B'SAI30K TPEHIHry 3 OCBITHLOI MPOrpamMoro Ta nonepegHiMmm paxosmmu
ancumnniHamm, NOSICHIOE MeTY Ta 3aBAaHHS TPEHIHry; 3HanoMnTb 3406yBaviB
3 npasunamu poboTun y rpyni, NOBiJOMIISIE NPO Te, Wo poboTa byage BecTucA
3a IHTEpPaKTUBHOK MeTOoAuKoK. TpeHep Hajae KOPOTKi IHCTPYKUiT Lwoao
BUKOHAHHA 3aBAaHb  TPEHIHry Ha KOXHOMY eTani, MOACHIE KpuTepii
OLiHIOBaHHS, OroroLLye YacoBi MeXi Ta OOMeXeHHSA. YYaCHUKN BUCIIOBIIIOKOTh
CBOI OYiKyBaHHS Big TPEHiHry Ta nobaxkaHHs Wwoa0 NpoBeAeHHS.

BcTyn no mapketuHry IT-npoAaykTiB

3aedaHHs: npoaHanidyBatm 0cobnmBoCTi  poboTM  MPOAYKTOBMX
KOMMaHin, BU3HAYNTU iIHCTPYMEHTU BMNNMUBY Ha NOBEiIHKY KOPUCTYBadiB.

TpeHep 3i 3006yBavyamum 06roBoproOTb NUTAHHS WO Take npoaykTosa IT-
KOMIMaHisi, B YOMY Tl OCHOBHa BigMiIHHICTb Bif, ayTCOPCUHIOBOI KOMNaHil.

[ani TpeHep 3i 3gobyBavamm 06roBopro0Tb, K BNIMBATU Ha NOBEAIHKY
KopucTyBadiB. BU3dHavaloTb KOrHITUBHI ynepemKeHHs.

KorHiTmBHe ynepemkeHHs — CTaBNeHHA OO OKpemux ocib abo
yXBaneHHs pilleHHs Ha OCHOBI XWOHUX, HEenoriYHuUX ysABMeHb Ta/uu
cTepeoTuniB. Lle cTaBneHHA OO OTOYYHOYOro CBITY, ke MU (POPMYEMO He Ha
OCHOBi OB’€KTMBHMX (DaKkTiB, a Ha OCHOBI HaLLIOro nonepenHbOro A0CBiAY,
nornagie Ta npunyweHb. [O KOrHITUBHUX YynepemXeHb BiOHOCATb | Ti
MNCUXONOriYyHi  NpUMOMK, HAKIi  BUKOPUCTOBYIOTbCA  MapkeTonoramm  Ans
3any4eHHs Ta YTPMMaHHS KOPUCTYBaYiB NPOAYKTIB.

Ha HacTynHomy Kpoui TpeHep 3i 3000yBayamm 0BroBOpHOOTbH, YOMY
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MapkeTuHr IT-npoaykTiB Baxnmeui. 3000yBadvi BYaTbCs BU3Ha4YaTM Ta
aHanisysaTu LifibOBY ayanTopito Ansa okpemoro IT-npoaykry.
3no0yBavyam NpPOMNOHYETLCS BUKOHATW Take 3aBAaHHA: 3arnponoHyBaTu
okpemun IT-npoaykT, Ta 34INCHNTU NOrOo ONUC 3a TaKUMU KPUTEPISMMU:
MOBHI nokanisauit;
cnocib moHeTusauii;
YMOBW MOHeTM3aUinHOI Moaeni;
LinboBa ayamTopisa (BCi CErMeHTH);
60onbOoBi TOYKM ayauTOPpIT (459 KOXKHOIO CErMeHTY OKPEMO).

HdeHb apyrun
AHani3 puHKy

3as0aHHs: 3OINCHEHHA KOHKYPEHTHOrO aHaridy B Mexax aHanidy puHKy,
po3pobka Ta onuc GisHec-moaeni npoaykTy. Po3pobka Go-to-market ctparerii
npoaykty. SWOT-aHanis npoaykry.

TpeHep 3i 3g06yBavamm 06roBopotOTb IHCTPYMEHTU ANSA aHani3y pUHKY.
HeobxigHO BU3HAYNTU NPSMUX | HENPAMUX, NOKanbHUX Ta rnobanbHnX
KOHKYPEHTIB.

3p06yBavi maoTb 03HanommnTuchk 3 Business Canvas.

Business Canvas (iHogi Bigomun sk Business Model Canvas) ue
IHCTPYMEHT ans po3pobku Ta onucy bisHec-moaeni 6isHecy Yn npoaykty. BiH
BMKOPUCTOBYETLCA [Ans  Bidyanisauil OCHOBHMX acnekTtiB 6i3Hecy, Woro
KITHOMOBUX €fleMEHTIB | B3aEMO3B S3KIiB MiXK HAMMW.

Business Canvas cknagaetbCs 3 KiFIlbKOX OCHOBHMUX OInokiB, £Ki
BigobpaxkatoTb pi3Hi acnekTn BGisHec-moaeni:

- PaHHi nouiHoByBa4di — HeobxigHO onucaTu, XTO Oyge nepwrmmn
KOpuCTyBayamu NPOAYKTY | rOTOBUM 3annaTUTN 3a HbOTO.
- CerMeHTM cCRnoXuBadiB - HeOOXiOAHO onucaTh Kinbka CEerMeHTIB

KOPUCTYBaYiB, AKi € NOTEHLIMHOO LiNTbOBOK ayauUTOPIED NPOOYKTY.

- MNpobnemn KopucTyBadiB, SIKi BMpILUYE NPOAYKT — HEOOBXigHO YiTKO
BM3HauY, ki NpobrieMn KoOpUCTyBadiB BUpILLYE TBIiN NPOAYKT i Yn cnpasai BiH
NOTPIOHWI | KOPUCHUIA 4NA LiNbOBOI ayauTOopil.

- AnbTepHaTMBN Ha PUHKY (KOHKYpeHTU) — HeOobXiaHO npoaHanisysaTtw,
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XTO 3 KOHKYPEHTIB BXXE Ma€ CXOXMI NPOAYKT i 3aKkpuBae NnoTpedu Kopuctysadis.

- YHikanbHa UiHHiCTb (Value Proposition) — HeobxigHO HanucaTtu
YHiKarnbHY LiiHHICTb NPOAYKTY i YOMY KOPUCTYBadi NOBMHHI BUBpaTu came noro,
a He KOHKYpPEHTIB.

- PosB'azaHHa npobnemmn — MOTPIOHO KOPOTKO ONULIKN, SK MNPOAYKT
po3B'sa3ye NpobnemMy Ta 3anuT KOPUCTyBauiB.

- NpnxoBaHa nepesara. — NOTPIGHO 3a3HA4YMTN OCOBNUBICTL NPOAYKTY,
Ky 6yae ayxe CKnagHo CKonitoBaTu KOHKYPEHTaM.

TpeHep 3i 3gobyBadamn po3rnsgae, sk cTBoproeTbea (Go-to-market
cTpaTterii NpoAyKTy.

3no0yBavyam NpPoOnNoOHYETLCH 3aBAAHHS:

° BctaHoBu 4iTKi uWini. Bu3Hay KOHKPETHI, BUMIPIOBaHI, OOCSAXHI,
akTyanbHi Ta obmexeHi B 4aci (SMART) uini gna go-to-market crtparerii.
[Mepesip, WoO uini ctparerii Bignosiganun 6isHec-Linsam KoMnaHii Y1 NpoaykTy.

° BusHay uinboBun pyHOK Ond TBOro npoaykrty. NpoaHani3yn noro
poO3Mip, ANHaAMIKy pocTy Ta Byab-aki 0cobnmMBOCTI, AKi MOXYTb BNIMBaTU Ha
NpOCyBaHHA TBOrO NPOAYKTY.

° [MpoaHaniayn nNpsAMUX i HENPSMUX KOHKYpPeHTIB. BusHay, y yomy
LIHHICTb TBOrO NMPOAYKTY | YAM BiH BiOPI3HAETHCA Bi NPOAYKTIB KOHKYPEHTIB.

° BusHau, xTo TBIi igeanbHun kopuctysad (ICP (ldeal Customer
Profile) Ha ocHoBI gemorpadidyHnX NokasHUKIB, TXHIX iHTepecis, BoniB TOLLO.
Hocnign puHOK, Wwo6 3po3ymiT NOoTpedn KMieHTiB, NPOBNEMHI To4ykM Ta
BNoJoOaHHS.

° BusHau, sik kopucTyBad Oyae oTpumMyBaTu TBi NpoaykT abo AocTyn
A0 Hboro. BuaHay HaunspydHiwi nnatopmn ona kopuctysadis. [Mponpavon
MoAernb MOHEeTU3aUil cBoro npoAaykty. [locnian, sika BapTiCTb 3a NpoaYyKT byae
AO0CTaTHLOK A9 TBOro KopuUcTyBaya.

° Cdopmyn nosuuitoBaHHs. BusHav, y 4yomy ocobnmBOCTi TBOro
NPOAYKTY | 4YMM BiH BIOPI3HAETLCA BiO KOHKypeHTiB. Cdopmyn uiTke
no3uuitoBaHHA, ake Byae 3po3yMinvm TBOIM UiNbOBIK ayauTopii, Ta sike dyae
nerko 3anam’AToByBaTUCS.

° [Mponpauton knoyoBi Meceaxi. Cknagn MaTpuuto LiHHOCTEN CBOET
LinboBoi ayauTopii. Cknagn «noBiaoMMEHHNAY, ki OyayTb peneBaHTHUMKU A0
KOXXHOIO 3 CErMEHTIB TBOIX NOTEHUIMHUX KOPUCTYBauIB.

° Cdopmynn BOpPOHKY. [lpoaHanisyn wnsax KopucTyBaya — Bif
MOMEHTY MEpPLIOro 3HaMoOMCTBa 3 MPOAYKTOM A0 MOKYMKW (4M Niannckn).
Ckrnagun many 4m cxemy 3 YiTKMMK eTanamm KOpUcTyBaLbKol MOAOPOXI.
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° CTBOpU MapKeTUHroBy cTpaTerito Afs BMXO4Y Ha HOBWUA PUHOK.
[lepeBip CBOK MapKEeTUMHroBy CTpaTerito Ha BIiOMOBIOHICTb KYSbTYPHUM i
3aKOHOJaBYMM YMHHMKAM HOBOro pPuWHKY. [lepeBip, 4M copmMoOBaHO TOH
rosiocy, OCHOBHI MeceXi Ta nosuuitoBaHHSA. Bubepn MapKeTUHroBi KaHanu,
peneBaHTHI ANA LiNboBOI ayanTopil NPOAaYyKTY.

° BigcTexyin ta Bumipton epeKTnBHICTb. BU3HaY Kno40oBi NOKa3HUKK
edekTnBHocTi (KPI), siki BignosigaoTb Uinsm cTpaTerii, Ta 3a akumm Tn byaew
BiACTEXyBaTN 1l €(PEKTUBHICTb

TpeHep 3i 3gobyBavamu posrnsgae, wo take SWOT-aHanis.

SWOT-aHania — ue IHCTPYMEeHT CTpaTeridHoro adanisy, SKkun
BUKOPUCTOBYETLCA O OUiHIOBAHHA BHYTPILLHIX i 30BHIWHIX dhakTopiB, WO
BANMBaTb Ha npoaykr. Abpesiatypa “SWOT” po3wmndpoByeTbCA  SK
Strengths (cunbHi cTtopoHu), Weaknesses (cnabki ctopoHu), Opportunities
(moxnueocTi) Ta Threats (3arposn).

S (Strengths) - cunbHi CTOPOHU. Lle BHYTPILLHI NO3UTUBHI dhakTopw, SKi €
nepeBaramy NpoaykTy. CUnbHi CTOPOHU MOXYTb BKMNHOYATU SKICTb NPOAYKTY,
CUNbHUIN BpeHa, BMCOKY e(eKTMBHICTb KOMaHaW, HasiBHICTb PECYpCiB, SIKMX
HeMae€ y KOHKYpeHTIB Towod.

W (Weaknesses) — cnabki ctopoHu. Lle BHYTpilLHI HeraTuBHI doakTopw,
AKi HeraTMBHO BMNMBalOTb Ha Yycnix Npoaykty. Cnabki CTOPOHU MOXYTb
BKMtoYaTn (piHAHCOBY HeCTabiNbHICTb, HeedEeKTMBHI npouecu B KOoMaHAj,
BIACYTHICTb KITHOMOBMX YSIEHIB KOMaHAN TOLLO.

O (Opportunities) — MoxnuBoCTi. Lle 30BHiWHI NO3UTUBHI (pakTopwn, SKi
MOXYTb OYyTW BUKOpUCTaHI ONA OOCArHEHHSA ycnixy. MOXNMBOCTI MOXYTb
BKIKOYATU HasABHICTb HOBUX PUHKIB, 3POCTaHHSA NOMNUTY Ha NPOAYKT, NO3UTUBHI
3MiHM B 3aKOHOOABCTBI Y4 B €EKOHOMIYHOMY 3POCTaHHi, TEXHOMNOTIYHI PO3pObKM
abo 3MmiHM B NOBEeAiHLI KOpUcTyBadiB.

T (Threats) — 3arpo3un. Lle 30BHiWHI HeraTuBHI pakTopu, siKi MOXYTb
3arpoxysaTu ycnixy. 3arpo3v MOXYTb BKIHO4ATU MOCUNEHHA KOHKYpeHLUil,
HeraTuBHI 3MiHW B 3aKOHO4AaBCTBI, EKOHOMIYHI KPM3WN YM peLecil TOLLO.

3po0yBavyam NPOMNOHYETLCS 3aBAaHHA — 3anoBHUTK MaTtpuuto SWOT-
aHanisy ansg 3anponoHOBAHOIo MPOaYKTY.
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OeHb TpeTin

Search Engine Optimization (SEQO). App Store Optimization
(ASO). Affiliate marketing and Media Buying. Social Media
Marketing (SMM). Public Relations and Partnership. Influence
Marketing. Email
and Push Marketing

3aedaHHs: TligrotyBatn SEO-TeKCTU Npo NpoekT. BuM3HaunTn Kno4os.i
enemMeHTun 3acTtocyHky B App Store Ta Google Play. O6paTtu nnatdopmu gng
peknamu. BusHauntn MeTpuku Ons ouiHBaHHA edEKTUBHOCTI couiaribHUX
Mepex. CTBOPUTU TEXHIYHI 3aBOaHHA Ha Am3anH. [poaHanisyBaTt Ta obpaTu
Me-gia ans cnisnpaui (PR).

TpeHep 3i 3gobyBadamu posrnsggae aktopu, ki NigBULLYIOTb NO3uLil
cauTy B NOLyKoOBUKY. [10 Takmx cbakTopiB Hanexartb:
TEXHIYHI;

KOHTEHT;
ONTUMI3aLis y MOLUYKY.

IHCTpyMeHTU ans pobotn 3 SEO:
nosudii canty B Google — Google Search Console;
HanawTyBaHHS aHaniTkn canty — Google Analytics;

NoLyK KrnoYoBux cnis — keywordtool;

nnaHyBanbHUK KNto4oBux cnis Big Google;

iHbopMauisa npo kno4osi criosa — KWFinder;

LUBMAKICTb 3aBaHTaXXeHHA CTOPIHOK canTy — PageSpeed Insights;
nepesipka iHaekcauil canty — URL Inspection Tool.

TpeHep 3i 3gobyBadvamn poarnsgae ocobnueocTi pobotn 3 App Store
Optimization (ASO).

App Store Optimization — 4OCMIBHO Lie 0O3Ha4Yae «ONTMUMI3aLisl y MarasuHi
3aCTOCyHKiB». Lle koMmnriekc ain, siki CNpuUsoTb NPOCYBaHHIO 3aCTOCYHKY B Ma-
rasuHax gopgatkiB. App Store Optimization ctocyeTbcsl Takmx marasvHiB 3a-
CTOCYHKIB, sik-O0T App Store, Google Play, Amazon, Huawei App Gallery Ta
Samsung Galaxy Store.

TpeHep 3i 3p00yBavamu posrnggae ocobnusocTti pobotn 3 Affiliate
marketing Ta Media Buying.
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Affiliate marketing abo napTHepCbKui MapKeTUHr — Le npouec, Konu
OfHa CcTopoHa (napTHep abo aduiniat) peknamye ToBap abo nocnyry iHWoIl
KomnaHii (peknamogasus abo nabniwepa), Wob 3anyyMTM KOpUCTYBaYiB i
OTpUMAaTK KOMICIT 3a KOXXHY MOKYrKy abo fito, 34inCHEHY 3aBASAKN 11 peKITaMHUM
3ycunnsm.

Ctoponu Affiliate-mapkeTuHry:

e pekrnamopaseLb (abo npogaseup). Lie komnaHis, aka NponoHye ToBa-
pu abo nocnyrn Ta NnapTHEPCLKY NporpamMy ans 3any4yeHHs napTHEPIB;

e napTHep (abo adbinienT). Lle ocoba abo komnaHisi, sika peknamye To-
Bap 4M NOCyry peknamoasLsi Ta OTPMMYE KOMICItO 3a KOXXHY NOKYMKy abo aito,
30iMCHEHY Yepes IXHI peKnamMHi 3yCcunns;

® oKyneub, TOBTO KIIEHT, KNI Kynye ToBap abo nocnyry B pesynbTarTi
NapTHEPCLKOI peknamu;

e napTHepcbka Mepexa. Lle nnatgopma, sika cnpudae cnisnpaui Mix
pekrnamogaBsusaMu Ta adinieMtamu, Hagakum O0CTyn OO NapTHEPCbKUX
nporpam Ta gonomMararoun 3 BiACTEXEHHAM Ta BUMNIATOK KOMICIN.

Media Buying (3 aHrmincbKol «KyniBmsi peknammny ) — Le KyniBns peknamm
B iHTEpPHETI 3a onTuMarnbHy UiHy. Vloro OCHOBHe 3aBaoaHHs — nokasaTtu
peknamy UinboBii ayguTopil B NoTpiBHOMY Micui Ta B NOTpiOHMIA 4ac, wob
KOPUCTYBaui 3axOTifnn 3aBaHTaXXnTn abo npunabaTtu npoaykT.

Tunun peknamHux NposBIB, i3 AKMMK B3aEMOAi0Tb Meadiabarepu:

Social media ads (peknama B couianbHUX Mepexax);

Display ads (peknamHi 6aHHepwn);

Video ads (Bigeopeknama);

Paid search (peknama B nowykoBux cuctemax);

Mobile ads (peknama B MOBifIbHMX 3aCTOCYHKaX);

Digital out-of-home ads (peknama Ha undpoBux 6inbopaax B mictax).
3p006yBayi OTpMMYKOTb 3aBOaHHS CTBOPUTM TEXHIYHE 3aBOaHHS Ha

AN3anH, siKke Ma€e MICTUTU HACTYMHI MYHKTK:
e [eanaviH BUKOHAHHS,

XTO BUKOHYE 3aBOaHHS;

KOPOTKUM ONuC, WO Le 3a 3aBOaHHS;

Jetani3auis 3aBgaHHS;

HagaHHA NocunaHHs Ha pedpepeHcy;

nnatdopma ans Po3MillleHHs;

"angeHTurKa (SKi Konbopu Ta CTUMb MalTb ByTn)";

dopwmar;
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BidyaribHi eneMeHTn Ha 306paXkeHHi;
TEKCT Ha 300pakeHHi;

XTO Banigye pesynbTar;

NpaBKMy.

TpeHep 3i 3p00yBavdamu po3rnsigae METPUKU OUIHKM e(EeKTUBHOCTI
coujianbHUX Mepex.

Social Media Marketing (SMM) — ue BUg MapKeTUHry, CnpsiMoBaHUN Ha
npocyBaHHA bisHecy, 6peHay, TOBapiB Ta NOCNyr 3a JOMOMOroK CouianbHUX
mepex. Cepen OCHOBHMX Uinen, €ki BukoHye SMM, — nigBULWEHHS
BMidHaBaHOCTI BpeHay, 3any4YeHHs HOBOI ayauTOopIl Ta NigTPUMKa JTOANbHOCTI
HasABHWX KITIEHTIB (SIK-OT CTBOPEHHSA KOM'OHITI 6peHay).

KoxxHa couianbHa mMepexa Mae BfiaCHi NOKa3HUKKW, 3a SKMMU MOXHA
BUMIiptOBaTH 1T epeKTUBHICTb, OAHAaK, € 1 ChifbHi Ansa 6inbLlocTi. Cepen Takux:

e KinbKiCcTb, NpUpICT NiANUCHUKIB Ta Y% BIiAMNUCOK,;

e [loka3su (ckinbku pasie 6yno nokasaHo 4ONUC);

e OxonneHHs (CKiNbKM KOpUCTyBadiB nobaymnmn gonuc).

Engagement rate (ER) — 3any4deHicTb nignncHukie. HM3bknn engagement
rate O3Hayae HM3bKy 3auikaBreHIiCTb ayauTopil B MNpoaykTi. A oTxe —
HEMOXNMBICTb peanidyBaTu Bi3Hec-LUini (Mpoaaxi Yn NOANLHICTL).

Engagement Rate
KisbKicTb ycix B3aEMO/|ii 3 KOHTEHTOM (JIaWKH, PENOCTH, IEPETJISIIN, KOMEHTapi)

KisibKicTh MMM CHUKIB
X 100 %

Engagement Rate by Reach (ERR) — meTpuka, sika BUMIpHOE 3any4eHicTb
ayguTopil 3@ OXOMNJIEHHAM.

KisIbKiCTh KOPUCTYBaAYiB, AKi BUKOHAJIM LIiJIbOBY Ail0
ERR = X 100 %
OxorJieHHA

Click through rate (CTR) — KinbKicTb KIikiB BiqHOCHO nepernsagis 4onucy:

KinbKicTb KJiKiB Ha JONHC
CTR = —— : , X 100 %
KinbkicTb nepersisaiB (mokasiB)

3006yBayi OTPMMYIOTb 3aBAAHHS — 3anoBHUTY Tabnuuo SMM (Tabn. 3)
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SMM

CoujianbHa

KaTeropis
Mepexa 1
HasBa

3 AKMM CEerMeHTOM LinboBOl
ayguTopii npautoBaTume
Aki 6oni LinboBOI ayguTOpIl
3aKkpuBatume

Aki 6i3Hec-uini couianbHOT
Mepexi

KntoyoBi pyOpuKM KOHTEHTY
ansa uiel coumepexi
Mecepxi, siki MatoTb
NnoBTOpIOBATUCH

MeTpuKM OLiHIOBaHHSA
eEeKTUBHOCTI

CouianbHa
mMepexa 2

Tabnuuyga 3

CouianbHa
Mepexa 3

TpeHep 3i 3gobyBadamu po3rnsgae  nokpokoBun nnaH Aim PR-

cnevujarnicta 3a Kpu3oBUX cUTyauin

Public Relations (PR) — ue oguH 3i cknagHWKIB IHTErpOBaHNX MapKeTUH-
rOBMX KOMYHIKaUin, WO MOXe iCHyBaTK abo sK IXHS YyacTuHa, abo HesanexHo.
Lle doyHKUis cTpaTeriyHOro MeHe)KMEHTY, cnpsamMoBaHa Ha nobyaoBy CTIMKNX

Ta B3aEMOBUIigHNX 3B’A3KIB MiX Bi3HECOM Ta rpOMaAChKICTHO.

OpgHe 3 HavBaxnuBilWMX BMiHb PR-cneuianicta — 30aTHICTb NpaBUibHO
pearyBaTu Ta 4iTU Nig Yac KpU30BMX CUTYaUin, SKi CTOCYHOTbCS TBOro bpeHay.
3po0yBayi OTpMMYIOTb 3aBOaHHS 3anoBHUTU Tabnuuto «Mepia ans

cnienpaui» (tadn. 4)

15



Tabnuusa 4
Mepia ana cniBnpadui

[uTaHHSA Mepia 1 Mepia 2 Mepia 3
TemaTtuka megia
KinbkicTb BigBigdyBayiB Ha MicsuUb
(Similar Web)
Uum uikaBe A5 TBOro NpoaykTy
[Mpuknag akTyanbHUX Ans  TBOro
npoaykty  nybnikauin (tema +
NOCUNaHHSA)
Moxxnusi popmat / Temu nybnikawin
Npo TBiN NPOAYKT
KoHTakTu pegakuii
[MoTeHUinHO UikaBi XypHarnictn Big
Mepnia

deHb yeTBEepTUMN

AHaniTuka B mapkeTuHry IT npoaykTtie. MapkeTUHIroBi MeTPUKN
Ta Unit-ekoHoMmika.

3aedaHHs: Peanisauis anroputmy gocnigkeHHa npobrnemu. BusHadeHHs
Ta pPO3paxyHOK MeTPUK AN OUiHIOBaHHA edeKTUBHOCTI MapKeTUHIroBUX
KaHani..

TpeHep 3i 3gobyBavyamu poarnggae ocobnmBOCTI  BUKOPUCTaHHSA
aHaniTM4YHOro nigxony 0O pPO3B’AA3aHHSA 3aBAaHb.

IcHye aBa cnocobun MUCNEHHS, SKi Noan 3a3BUYa BUKOPUCTOBYIOTL Mig,
Yyac po3B'si3aHHs npobnem.

«Cuctema 1» — uUe eMOUINHUIN Ta IHTYITUBHUIA CNOCIO MUCINEHHSA, SKNI
MM 3aCTOCOBYEMO «aBTOMATUYHO» A0 BiNbLUOCTI XXUTTEBUX CUTYaLN.

«Cuctema 2» — ue obgymaHun, noriyHMA nigxig, SKun  Mu
BMKOPUCTOBYEMO ANS PO3B'si3aHHSA CKNadHilLMX 3aBAaHb, 3 SKUMWU CTUKAEMOCS.

3a npupoaolo nan CxunbHi 3actocoByBatn «Cuctemy 1» MUCHEHHS,
OCKifnlbKM BOHa WBKMaKa Ta noTpedbye HebaraTto po3yMoOBUX 3yCUITb MOPIBHSHO 3
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«Cuctemoto 2». Mn Bukopuctosyemo «Cuctemy 1» mMaimke Ha nigcesigomomy
piBHI — HaBiTb TOAI, KON HaM 34a€ETbCS, WO MU iEMO NOrYHO Ta 06aymaHo.

OpHak, ans po3BUTKY aHaniTUMHONO MUCNEHHS Ta edekTUBHOT poboTK
Hag mMapkeTuHromMm IT-npoaykTtiB HeobxigHO npautoBatn 3 «Cuctemoro 2» Ta
yXBantoBaTu pilleHHA Ha OCHOBI Hel.

Ak nigxoauTn 0o po3eB’si3aHHAa NpobrnemMu aHaniTM4yHoO?

[Ona po3BUTKY aHaniTMYHMX HaBuM4YoK Ta poboTn 3 «Cuctemor 2»,
HeobXxiaHo:

ByTn aKkTMBHUM criocTepirayem, a He NacMBHUM CNoXXMBayeM iHopmaLlii;

OyTU BIOKPUTMM Ta FOTOBMM BUCITyXaTW BCi apryMeHTN Ta TOYKU 30pY;

CTaBUTU 3anNUTaHHSA WOA0 OTPUMaHUX igen Ta iHdbopmaduir;

KPUTUYHO CTaBUTUCS OO BIIACHUX iden, nepekoHaHb i ain, wob posymiTy,
YK MOXKHA 1X NOKpaLLUTK;

BM3Ha4aTW, UM TBOI PilLEHHSA OIMCHO HaWKpaLli, YM IX MOXHa NOKPaLLUUTK.

3po0yBayam MpOMOHYETbCA BUKOPUCTATU HACTYNHUW anroputMm Ongd
PO3B’s13aHHs Npobnem:

1. BusHad HasaBHi npobremu Ta cknaam CNUcoK — 3anuwimn yci npobnemu,
AKi € Ha ubOMYy eTani TBOro npoekTy. 3aBXxau 30upan BiOrykn Koner,
KopucTyBadiB abo iHLINX CTENKXONAEepiB, XTO MOXe BYTM KOPUCHUM AXKeperiom
iHCbopMmalLii.

2. Bu3Ha4y ronoBHy MpUYUHY KOXHOI npobriemn — 36epun aetanbHy
iHdbopMaUito Ta 3'ACyn, SKi YAHHUKK NPU3BENK A0 Uiel npobnemu.

3. OuiHn koxHy npobnemy B 6anax Big 1 o 10. Bupiwm, Hackinbku Bax-
NUBOKD € KOXHa npobnema, i noctaB Oanu BignosigHO. Ynm GinbLinin
npiopuTeT, TM BUWwMK Ban.

4. 3rpynyn npobremu BianoBiaAHO A0 IXHbOI NPUYNHM — NOAUBUCH Ha BU-
3HayeHi To6o NpUYMHM NSt KOXHOI npobnemn Ta 3rpynyn ix. Hanpuknag,
AKWo 3 npobrnemu 3’ssBUNNCL Yepes HenpaBuibHE NaHyBaHHS, MOMICTU 1X B
OHY rpyny.

5. MNigcymyn 6ann ons koxHoi rpynu. ['pyny npobnem i3 Hansuwmummn 6a-
namm HeobxigHO pPoO3B’A3yBaTK NEPLLOYEProBO.

6. [in — Tenep NOYHU LIyKaTKU PO3B’SA30K ANSA Bawlol HanMbinbLWol rpynu
npobnem. [ns uboro MoxHa nNpoBOAUTM BPEMHCTOPMIHIM Ta 06roBoproBaTH
MOXINUBI PO3B’A3KM NpoBremMn 3 KoMaHgolHo.

TpeHep 3i 3p06yBavamyn po3rnsggae  MapKETUHIOBI  METPUKM  Ta
ocobnueocTi Unit-ekoHOMiIKMW.
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3000yBayi OTPMMYIOTb 3aBOaHHA — 3anoBHUTU Tabnuut «MeTpuku
MapKETUHIroBMX KaHanis» (tabn. 5).
Tabnuusa 5
MeTpukn mapkeTMHroBux KaHaniB

MapkeTUHroBumn KaHarn MeTpukn onsa ouiHOBaHHA ePeKTUBHOCTI
SEO

ASO

Affiliate Marketing & Media Buying
PR

Influence Marketing

Instagram

TikTok

Twitter

Facebook

YouTube

Email & Push Marketing

OeHb N’aTun

MapkeTtuHroBa ctparteria IT-npoaykty

3ael0aHHs:  Po3pobutn  mapkeTuHroBy  cTtpaterito  IT-npoaykry.
MobyayBaTn TP MapKETUHIOBI BOPOHKMW.

TpeHep 3i 3pobyBavamm posrnggae ocobnueocTi poboTn 3 Taknmu
MapkeTuHrosummn metpukamm: ToFu-MoFu-BoFu, mopens AIDA, BOpoHka
AARRR.

MapkeTuHroBa BOpPOHKa — U€ LWNAX MOTEHUIMHOro KopucTyBada Bif
MOMEHTY 3HaNOMCTBA 3 NPOAYKTOM [0 34iINCHEHHS HAM PerynsapHuX nOKynokK.

byab-sika MapkeTuHroBa BOpOHKa MicTUTb ToFu-MoFu-BoFu, wo
pPO3LLNGPOBYETLCA TaK:

Top of the Funnel (ToFu) — BepxHA YacTUHa BOPOHKW: Ha LbOMY eTani
crnoXxuBadi cTatoTb 06i3HaHMMKM NPO Te, SIKY camMe IXHI0 Npobrnemy 4m noTpeby
34aTeH po3B’sa3aTu TBiK NPOLYKT.
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3aBAaHHS LbOro etany — OXonuTu sikomora BinbLuy LinboBYy ayauTopito.
Ak ue 3poduTtn?

Hanpuknag, 3aeosikm Google Analytics moxHa 3’dcyBatu cTaTb, BIK,
reorpacito nogen, ki BXxe KopuctyBanucb nogibHMMM 4O TBOro NpoaykTamu.
3aBasikM UMM gaHuMm MoxHa nodyaysaTtu Buyer Personas — petanizoBaHum
30ipHMn NOpTpPeT TBOro KopucTyBaya. fAKWO BiAOMO, XTO TBOS UinboBa
aygouTopis, TM MOXHa 3p03yMiTH, Ae 1i LyKaTn Ta e 3 HEl0 B3aEMOLIATH.

Ha eTtani ToFu mapkeTonorn BuMiptoloTb Taki METPUKM:

e nepernsg CTOPiHKX NPO NPOAYKT / BiABiQyBaHICTb;

e Click-through rate (CTR) — KifibKiCTb KINiKiB (Ha pekramy, npogykr
TOLLO);

® 3anyyeHicTb ayamTopil (44 KOMEHTYOTb KOpuUCTyBadi MNOCT Yy
coujianbHNX Mepexax, UM CTaBnsaTb flarkuy, 36epiratoTb, HaACKUMNaTb APY3SM).

Middle of the Funnel (MoFu) cepeavHa BOPOHKN: NOTEHLiNHI KOpUCTyBadi
LUYKaloTb PO3B’A30K CBOEI Npobnemu, po3rnagatoTb BCi A4OCTYMHI BapiaHTK Ta
LWyKatoTb Anga cebe UiHHICTb NpoaykTy. Ha ubomy eTani BapTo notypbyBaTnch
NPO NPUCYTHICTb IHpOpMaLil NPO NPOAYKT Ha Pi3HMX nnatdgopmMax (couianbHi
Mepexi, Mefia, NoLWYKOBUK TOLLO).

Ha etani MoFu mapkeTosniorn BUMIpIOOTb Taki METPUKN:

° nepebyBaHHS KOPUCTYBaya Ha CTOPIHL;

° Bounce rate — KinbKiCTb KOPUCTYBaYiB, SKi NiLLN, HE BMKOHABLUN
LiNbOBY Ait0 (3aBaHTaXXeHHS, nepexig Ha canT TOLLO);

° penTtuHr y Google abo App Store / PlayMarket.

Bottom of the Funnel (BoFu) — HWXHSA YacTMHa BOPOHKW: MOTEHLiMHa
aygouTopis nNpuAMae pilleHHS Ta 34IMCHI0E TMOKYMKY MNPOAYKTY. Xoya Mu
B3aemogiemo 3 SEO Ta ASO Ha BCiX eTanax BOPOHKM, Ha LbOMYy Tpeba
3BepHyTN ocobnumey yBary Ha Te, Wwob KopuctyBady 6yno nerko 3HanTu TBin
npoaykt y Google abo App Store. AKLLo, Hanpuknag, NOTEHLUiIMHWUIA CcrnoXueay
Ai3HaBCs Npo NPOAYKT Y couianbHMUX Mepexax, TO cKopiwe 3a Bce, Haaani BiH
Byne wykaTtn NpoaykT Yepes KIo4oBi crioBa abo noro HasBy. [1o peudi, SKLO Ha
eTani yxBaneHHs pilleHHA YacTUHa KMIEHTIB BUXOOUTb i3 BOPOHKK, IX MOXHa
3any4nTn Hasag 3aBOsIKM peTapreTuHry, To6To NOBTOPHOI pekramu, npo siky
MU BXe roBopunv 3 To60t0 B nonepeaHix Mogynsx.

Ha etani BoFu mapkeTtonorn BuMiptoloTb Taki METPUKHK:

e Conversion rate — % KOpUCTyBauiB, SKi 34INCHUAN UiNbOBY Ait0
(MOKYMKy, 3aBaHTaXXEHHS TOLLO).
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e Customer acquisition cost (CAC) — BapTiCTb 3ariydeHHs OOHOro
KOpUCTyBaya;

e Return on advertising spend (ROAS) — noBepHEHHSA BapTOCTi 3a
peknamy (Ooxig Big peknamu MiHyC BUTPaTU Ha peknamy).

HannowwupeHiwmm Npukiagom MapkeTUHroBol BOpoHkM € mogens AIDA

(puc. 1).

A
\ A j;/ * Attencion
"g— R
\ | ,.r/ * Interest
-_ R
\ 7
HL D j’ - Desire
—
HH A / . Action
- —y

Puc. 1. Mogenb AIDA

BoHa po3wmndpoBYETLCA TaKUM YNHOM:

Awareness / attention (0Gi3HaHicTb Ta yBara oo 6penay / npoaykry) —
MOMEHT, KONMW CNoOXuBay yneplle Ai3HaeTbCad Npo npoaykt. [lpuknagom
3ary4YyeHHs KopucTyBadiB [0 LbOro etany BOPOHKA MOXYyTb OyTu BipYCHI
posikn abo TapreToBaHa peknama y couianbHUX Mepexax.

Interest (iHTepec) — kopucTyBad noynHae wwykatn Binble iHdopmauii
Npo NPOoAYKT. Ha ubomy etani NOTEeHUiMHUIA CroXuBay Mae 3HanTuU 4OCTaTHLO
NO3UTMBHUX BiOryKiB, ONNC NPOAYKTY, Bi4e0oornsamn ToLwo.

Desire (6axaHHs1) — yCBiAOMMEHHS noTpebu KopucTyBayem y LbOMY
NpoayKTi. T Maew nepekoHaTU CBOK ayauTOpild B TOMY, WO LEN NPOAYKT
TOYHO po3B’ske npobnemy. Lo6 BuknMkatn OGakaHHHA, MOXHa 3aMOBUTU
peknamy y 6norepa, aku € nigepom gymkm ansa LA.

Action (gis) — nokynka npoaykty abo iHwa uinboBa Ais (nignucka,
3aBaHTaXeHHA Towo). HasiTb Ha eTani MOKYMNKM BaXNMUBO CMNOHYKaTU
KopucTyBaya Ao i€l ail (HaneBHo, BCi 6aunnm «obmexeHy» NponosuLito, Kosu
BapTICTb NiANUCKN TiNbKN cborogHi Ha 80% meHLwa).
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AKWO NnaHyeTbCsa 3anyck HOBOMO NPOAYKTY Ha PUHOK, TOBTO ByayeTbes
MapKeTUHroBa cTpaTteria gns craprtany, To4i AOUifIbHO CKOpUCTaTUCb
BopoHkoto AARRR (puc. 2).

A / « Acquisition

-

\\ A ‘/L Activation
. -
e

\\ R —ff— + Retention
— —7

Y R 7 Referral

§ R 477 Revenue

Puc. 2. MapkeTtuHrosa BopoHka AARRR

AARRR — uUe pi3HOBM MapKETUHIOBOI BOPOHKU, AKMW BKMIOYAE TaKi
CKNagHVIKK:

e Acquisition (3any4yeHHs KOpPWUCTyBaudiB) — 3BiOKM NPUXOOATb
kopuctyBadiA Ha ubomy etani HeobxigHO nobyayBaTu Buyer Personas
(MoOpTpeTn KOPUCTYBaYIB) Ta YiTKO BUAISIUTY CBOKO LiNIbOBY ayauTOPIl0, @ TaKoX
BM3HA4YNTN KaHann B3aemogii 3 HoBot aygutopieto (SEO, Content marketing,
Email marketing, Target Market blogs, Affiliate programs ToL0);

e Activation (akTmBauisi) — sIK COHyKaTn HOBUX KOpUCTyBadiB A0 Ail
(MOKyrnKW, 3aBaHTaXXeHHs Towo). Ha ubomy eTani BaXnvMBOo MaKCUMaribHO
CMPOCTUTM NpoLEeC «BXOMXKEHHS» B 3aCTOCyHOK / Bebnnatdopmy — 6e3
3aMBUX peecTpauin, nepeBaHTaXeHb nponosuuismmn Towo. Kpim Toro, Bapto
MaKCMMarnbHO CKOPOTUTW LNAX KopucTyBada o moro AHA-momMeHTy, ToO6TO
MOMEHTY, KON KOPUCTYBaY Bigdye YHiKanbHy LiHHICTb NPOAYKTY;

e Retention (noBepHEHHSI) — 9K 3MYyCUTU HOBUX KOPUCTyBa4iB CTaTu
nocTitHMMn? [Ona uboro, Hanpuknag, Yy4oBO npaute e-mail-mapkeTuHr.
[onoBHe, 3BepTaTu yBary Ha Te, wWob nuctu Bynu nepcoHanisoBaHMMKU Ta
3o0cepepKyBanicb Ha nepeBarax Ona KOpUCTyBaya, a He Ha yHkuioHani
(Hanpuknag, Kpawe noBigoMUTU to3epa MNpo Te, WO Tenep BiH 3MOXe
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BUKINUKATU TaKCi MakCMMyM 3a 2 XBUIIMHW, 3aMiCTb TOro, o6 roBopuTtn npo
BHECEHHS 3MiH 40 OYHKLiT NOLWYKY BOAIIB);

e Referral (pekomeHgauil) — 3a GKMX YMOB KopucTyBadi 0OyayTb
pekoMeHayBaTu TBI NPOAYKT APY3sM Ta 3HanoMum? Ha ubomy eTtani 4opeyHo
30MpaTn 3BOPOTHUM 3B’A30K Ta BIiArykM TBOIX KOPUCTYBauiB, W06 po3ymiTw,
HaCKifTbKM BOHW rOTOBI peKoMeHAyBaTu NPOaYKT BNN3bKUM;

e Revenue (goxig) — 9K NepeTBOPUTN HOBUX KOPUCTYBAYiB Ha TakuXx,
wo 6yayte nnatutn 3a npoaykT. Yum Ginbwe LTV TBOro npoaykty, T1o6TO
Aoxig, iK1 cnoXxmnead NPUHOCUTL 3a BECb YaC KOPUCTYBAHHS NPOAYKTOM, TUM
OinblUe WaHciB T MaTUMeLl Ha NOro PO3BUTOK.

3000yBay OTpMMye 3aBAaHHSA PO3pPOOUTU TPU MAPKETMUHIOBI BOPOHKN:

1. BOPOHKY 3ary4YeHHs1 KOPUCTYBaYiB 3 CanTy NapTHepa B onnaTy pPidHOI
NiAMUCKN B 3aCTOCYHKY.

2. BOpoHKYy Onsa 3anydeHHA KOpUCTyBadiB 3 OAHiel i3 coumepex Ao
MOKYMNKN Ha Bebnnatopmi.

3. BnacHun BapiaHT BOPOHKW.

[leHb WwocTun

lNMpeacraBneHHsA 3BiTY 3 TPEHIHIY Ta Npe3eHTauil.
OuiHIOBaHHS TPEHiHTY

3ae0aHHs: 3axuCT 3BITIB 3 TPEHIHIYy, 0BroBOpeHHs yCix npeacTaBfeHux
NPOEKTIB, NiABeAEHHS NiIACYMKIB TPEHIHTy

3po0yBayi cknagatoTb 3BIT 3a pesyrbTaTamMmu KOMMMEKCHOrO TPEHIHry.
3BIiT Mae BKMOYATU KOPOTKUA ONUC 0 KOXHOrO eTany TPEeHiHry Ta OTpuMaHi
pesynbTatn. KoxXHa komaHga npes3eHTye cBin |T-npoekt. Bumorn po
npeacTaBneHHs NPakTUYHUX pes3ynbTaTiB TPEHIHrY —

e npe3seHTauia o 10 xB 3 BUKOPUCTAHHAM HAOYHUX MaTepianis;

e BIAMNOBIAb HA NUTAHHA NPO Y4aCTb Y TPEHIHTY;

® yyacTb B 0BroBOpeHHi pesyrnbTaTiB BUKOHAHHS IHLLUMMW yHaCHUKaMMU.
3a pesynbTatamu BUKOHaHHS 3aBAaHb TPEHIHTY (PhopMy€ETbCS MigCYyMKOBUM
3BIT.

Bumoru oo opopmMneHHs 3BiTy:

1) obcar oo 25 gopykoBaHWX CTOPIHOK;
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2) Mae€ MICTUTU TeMy, MeTY, 3aBAaHHS TPEHIHTY;

3) Mae MICTUTU ONUC BUKOHAHWX 3aBAaHb Ta OTPMMaHMX pe3ynbTaris,

4) Mae MICTUTM 3MICTOBHI NiACYMKU LLIOAO OTPUMaHMX HAaBUYOK | KOMIe-
TEHTHOCTEN.

OuiHIOBaHHA  KOXHOro  3BiTY  3OIMCHIOETLCA  BignoBiganbHUMU
BUKNagadaMmn-TpeHepamm 3a JaHUMu 3BiTY Ta pesynbTaTtaMn 06rosopeHHs IT-
NPOEKTY.

[MigcymkoBa ouiHka 3400yBadviB, O npuManu yvacTtb y TpeHiHry (OT)
MOXe OyTu oTpMMaHa Ha OCHOBI PO3paXxyHKY iHTEerpanbHOro NoKasHuKa, sKum
pO3paxoBYyeTbCA 3a OPMYSIOHD:

OT=3T*0,3+1*0,1+33*0,2+AP*0,3+4T70,1

ne OT - nigcymkoBa OUiHKa 3 KOMMSIEKCHOIO TPEHIHTY;

3T - 3BIT 3 TPEHIiHTrY;

M1 — npeseHTauis;

33 — 3axuUCT 3BITY 3 TPEHIHTY;

AP — aKkTuBHiCTb poBOTM Ha TPEHIHMOBUX 3aHATTAX (OTPUMAHHS
cepTudikaTy Npo NPOXOAXKEHHS TPEHIHr-KypCy Big komnaHii eHe3nc);

OT — poTpMMaHHA TepPMiHIB BUKOHaHHSA Ta 3axUCTY 3BIiTYy

MakcnmanbHa oOuiHKa 3a pesyfibTaTamMu KOMIMJIEKCHOrO TPEHIHry
ctaHoBuTb 100 6aniB 3a HakoNM4yBasIbHOK CUCTEMOHK) OLliHKOBaHHS.
[Micna 3aBeplUeHHA OLIHIOBAHHA pe3yrnbTaTtiB KOMMMEKCHOro TPEHIHTY

OTPUMYETLCA 3BOPOTHIN 3B'A30K Big y4YaCHUKIB, 3000yBadi AiNsTbCsA CBOIMU
BPaXXEHHAMW Ta BUCMOBMOWTL MobaxaHHA. Lle TakoX MOXNuBICTbL Anis
BigNOBiAen Ha 3anuTaHHSA | dopMyntoBaHHSA 3aB4aHb Ha ManbyTHe. Buknagad
MOX€e peKOMeHOyBaTW niTepaTypy, Bigeomartepianu, iHTepHeT-cantu Aangd

NoaanbLIOro CaMocCTiHOrO onpaLoBaHHS.
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